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N U S @ 8 @ peanuts, that is, have en- 


joyed a spectacular sales increase since vacuum cans 
were adopted. 

Almonds, pecans, cashews and mixed nuts have also 
enjoyed tremendous sales increases. 

Why? 

Because the nut industry is using vacuum cans... 
millions of them annually. 


They keep nuts roaster-fresh for months. even years. 


Vacuum cans moved peanuts from the ball park to Park 
Avenue. Delicious, fresh nuts of all types became avail- 
able everywhere because they could be shipped thousands of 
miles without product loss, and arrived in prime condition. 


Here is an example of hand-in-hand co-operation be- 
tween an industry and Canco that spells more profits 
through better packaging. 


AMERICAN CAN COMPANY 


New York 


Chicago 


* San Francisco 


This trademark {canco) is your assurance of quality containers. Look for it! 
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ORE AND MORE, dextrose and su- 


EG US PAT OFF 


dextrose crose (both recognized by food 


sugar chemists as fine sugars) are being used 


made by 
THE MAKERS OF 
KARO SYRUP 
CORN PRODUCTS 
co. 


REFININ 
NEW VORK. U.S.A. 


in combination to secure sweetness 


control. In the canning industry, as 


Simple fact that leads to 
BIG PRODUCT IMPROVEMENTS! 


in other food fields, superior quality 
and flavor, finer texture and greater 
consumer appeal help increase sales. 


CORN PRODUCTS SALES COMPANY 
17 Battery Place, New York 4, N. Y. 


CERELOSE « dextrose 


THE CANNING TRADE - November 1, 1948 


\ 
‘ 
q 
3 4 
as 
‘ 


Who said "Good old 


days’’? Tinsmiths used to 
labor a full day to make 
60 cans by hand. Today 
modern Continental can- 
making machines turn out 
that many in 10 seconds! 


Dogs manufacture 
Vitamin C in their 
stomachs . . . but they 
have to have vitamins D, 
Bi, and A in their diet. 
Canned pet foods are ex- 
cellent for dogs because 
they contain these vita- 
mins and other necessary 
elements in the right 


proportions. 
a Wasps’ nests did it! It was while 


watching wasps build their paper- 
like nests from tiny bits of wood 
back in 1719 that a Frenchman named 
Reaumur first conceived the idea 
that paper could be made chemically 
from wood. 


If you ever run out of gas, chances are 
you'll replenish your tank from a CCC 
utility container. Continental makes 
rugged steel containers, pails and drums 
for practically every use and re-use. 


Wasps were not only ’way ahead of men in making 
paper, but they were first with another big idea-- 
paper containers. For the wasp's nest is the fore- 
runner of the millions of paper containers and paper 
cups that are filled today with ice cream, cottage 
cheese, potato salad and other fresh prepared foods. re) Oe Ti fe 3 i TA L 

These modern paper containers are an important part 
of our large family of products. Other standbys are 
tin cans, fibre drums, plastics, bottle caps, cork © he N COM PA N Y 
products. It's such a big family that our slogan. 
is "the bigger the family...the better the service." 


The bigger the family... 


... the better the service! 
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NFLATION CAMPAIGN—With this week bringing 

an end to one more typical American Political Cam- 

paign, it might be well, before the campaign fever 
cools, to turn our attention to one of the most impor- 
tant campaigns that ever faced American businessmen 
—a campaign to rid ourselves of the cancerous growth 
of inflation. It would serve little purpose at this writ- 
ing to launch a long tirade against labor unions, 
against Government waste and corruption with conse- 
quent high taxes or against that segment of the busi- 


ness and professional world which has taken advantage - 


of the situation to feather its own nest. Most of us 
agree that all contributed liberally to the present pre- 
dicament in which we find ourselves. The important 
point now is to check these various groups and it’s up 
to business now to organize the campaign. 


Greedy and inefficient business is already pretty well 
under control. Competition is taking care of that as it 
always does. In the matter of Government spending, 
we have high hopes for the Hoover Commission which 
was directed by the last session of Congress to thor- 
oughly study the various Government bureaus and 
agencies and to report back at the next session this 
coming January. All preelection indices seem to point 
to a change in administration in the White House. That 
would prove favorable for the Hoover Commission but 
it will still be necessary for each and everyone of us to 
watch the proceedings closely and impress our Con- 
gressmen with our desire for drastic cuts, including 
Federal handouts to further our own selfish interests. 


Labor has received its share of blame for inflation. 
Actually few laborers had much to do with it. Even the 
small minority represented by strong labor unions who 
have received several rounds of raises are beginning to 
see that those raises have profited them nothing. It 
is becoming increasingly evident that the fat union 
bosses have overplayed their hand. The average Amer- 
ican is ready to listen to reason and a plan that will 
show him real profit. That plan is now not only in the 
making, it has been tried and proven by Lever Broth- 
ers. Naturally enough it involves increased productiv- 
ity of the worker, the only basis on which a raise in pay 
is justified. The Labor Relations Institute is sponsor- 
ing a nation wide program in support of the plan. 
Every businessman (and employee) might profit by 
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active participation. Here is a recent release by L.R.1. 
(Labor Relations Institute) on the subject: 

Originally conceived by Charles Luckman and Lever 
Brothers, the Labor Relations Institute will initiate a 
nation-wide campaign among its membership to in- 
crease productivity by 10%. 

Over 7,500 plants throughout the country will ask 
their workers to join in an effort to increase productiv- 
ity and thereby help curtail rising prices. Whatever 
profits accrue to management from this cooperative 
effort will be reflected in reduced prices and increased 
wages in direct proportion to the percentage of in- 
crease in production. 

Preliminary to the completion of plans for this drive, 
the Labor Relations Institute conducted a survey 
among employees in a cross section of industries to de- 
termine the extent of cooperation to be expected. Ola 
C. Cool, Director of the Institute reports the survey 
clearly showed that employees were more than willing 
to cooperate once they were apprised of the benefits 
that would result to themselves and to the nation. 

“We believe that increased production will tend to 
hold the line or actually reduce prices, create a greater 
supply of scarce items and, finally, help our nation to 
remobilize without burdening civilian supplies appreci- 
ably. This is the high purpose of the program,” says 
Mr. Cool. 

Every employee will receive a personal letter from 
the president of his company asking for his coopera- 
tion. The plan calls for the use of bulletin boards, 
graphs depicting production progress, inter-depart- 
ment contests and the distribution among employees 
of “YOURSELF”, an employee relations bulletin de- 
signed to inform employees of the economic benefits 
resulting from the campaign. 

The plan originally fathered by Charles Luckman, 
in actual operation at Lever Brothers, increased prod- 
uctivity sufficiently to warrant an increase in wages 
in the amount of 11c an hour and a reduction of prices 
by 5%. 

For free copies of YOURSELF, the Institute’s bul- 
letin for employees, write to the Labor Relations Insti- 
tute, 1776 Broadway, New York 19, N. Y. 
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Growing with America 


Wartime scientific impetus has accelerated 
progress. Hundreds of new products have been 
introduced by American manufacturers since the 
war: new achievements of Chemistry, new high 
speed devices, even products made with Atomic 
Energy. Crown Can is growing with Industry— 
expanding to care for new container needs. 


© 


of its 
Chicago and St. Louis Plants 


To better serve these two great 
packing and manufacturing centers, 
Crown is enlarging facilities in both 
cities. In addition to packer’s type 
cans for food products, new higher 
speed machines will make available 


more metal containers for many 


CROWN 


CAN 


other lines: paints, petroleum prod- 
ucts, insecticides, polishes, bakery and 
confectionery items and new indus- 
trial products. Have you a container 
problem? Or a new product idea call- 
ing for metal packaging? Ask to have 


a Crown Sales Representative call. 


COMPANY 


One of America’s Largest Can Manufacturers 


PLANTS AT PHILADELPHIA, BALTIMORE, CHICAGO, ST. LOUIS, HOUSTON, ORLANDO e¢@ DIVISION OF THE CROWN CORK AND SEAT. COMPANY 
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LABOR: 


The Canner and the Wage and Hour Law 


From an Address 
by JOSEPH C. NOAH 


Regional Director, Birmingham 


of the 
Wage and Hour and Public Contracts 
Divisions 
U. S. Department of Labor 
before the 


FLORIDA CANNERS’ ASSOCIATION 
St. Petersburg, Florida 
October 15, 1948 


During the 10 years the Divisions have 
administered the Fair Labor Standards 
Act (the Federal Wage and Hour Law) 
we have found that the vast majority of 
employers make a conscientious effort to 
comply with it. In particular, I am able 
to say—with pleasure—that the canning 
industry has made special efforts to come 
into compliance. It is my sincere hope 
that what I say today will help solve any 
remaining problems that might result in 
inadvertent violations. 


Although most of you are doubtlessly 
familiar with the basic provisions of the 
Wage and Hour Law, a brief reminder 
of them may be in order, as a founda- 
tion for the details on how specific pro- 
visions apply to the canning industry. 


Thus, the law requires payment of a 
minimum wage of not less than 40 cents 
an hour, and overtime pay of not less 
than one and one-half times the em- 
ployee’s regular rate for all hours over 
40 in a workweek. As you may recall, 
these minimum wage and overtime pro- 
visions apply to employees engaged in 
interstate commerce, or in the production 
of goods for interstate commerce, includ- 
ing employees whose occupations are 
necessary to the production of goods for 
interstate commerce. However, it is not 
necessary to pay all such workers accord- 
ing to these minimum wage and overtime 
provisions because under the law certain 
employees are specifically exempt. 


As canners, you of course will be in- 
terested in those exemptions which have 
particular bearing on your industry. 
Generally speaking, fresh fruit and vege- 
table canners are able to claim exemp- 
tions from the overtime provisions dur- 
ing a total of 28 weeks in the year, More- 
over, those canners who are within the 
“area of production” may be able to take 
an exemption from both the minimum 
wage and overtime provisions on a year- 
round basis. 


“CANNING” DEFINED 


‘ But before I go any farth-r, I should 
first make it clear what the Divisions 
mean by the term “canning” so that 
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there will be no confusion about activi- 
ties for which you may claim exemption. 

Included within the scope of canning 
operations are the hermetically sealing 
of fruits and vegetables in containers 
and the sterilizing or pasteurizing which 
is an integral part of the canning proc- 
ess, together with the necessary prepara- 
tory operations which are performed on 
these commodities before they are placed 
in bottles, cans or other hermetically- 
sealed containers. In addition, sealing 
and labeling the containers, as well as 
placing them in cases or boxes, are con- 
sidered to be canning operations when 
performed as a part of the uninterrupted 
canning process. 

On the other hand, some operations 
which are not within the exemptions I 
shall discuss are the manufacture of 
cartons, cans, boxes and other containers, 
the manufacture of labels and the activi- 
ties of canning brokers. 

And next, I’d like to insert just a word 
of caution—when the overtime exemp- 
tions apply, don’t forget that employees 
must still be paid at least 40 cents an 
hour, whether during overtime or non- 
overtime hours. 


EXEMPTIONS DISCUSSED 


The first of the two overtime exemp- 
tions I’ll discuss permits certain em- 
ployees whose employers are engaged in 
canning perishable or seasonal fresh 
fruits or vegetables to work an unlimited 
numbers of hours at straight-time pay 
during a total of 14 weeks in the calen- 
dar year. Some of you may be inter- 
ested in hearing that this exemption also 
includes the first processing and packing 
of these commodities. 

It is important to remember that the 
application of this exemption is restrict- 
ed to establishments where these opera- 
tions are carried on. Furthermore, the 
exemption applies only to those em- 
ployees who are actually engaged in the 
canning, or in first processing or pack- 
ing, of fresh fruits and vegetables and to 
those workers whose occupations are a 
necessary incident to these activities and 
who work solely in those portions of the 
premises devoted by their employer to 
these activities. Among employees who 
are considered to be engaged in occupa- 
tions which are incident to canning are 
those office employees, watchmen, main- 
tenance workers and warehousemen 
whose work relates exclusively to canning 
fresh fruits and vegetables. 


You may also find it helpful to remem- 
ber that during those weeks when a plant 
is exclusively engaged in canning perish- 
able or seasonal fresh fruits or vege- 
tables, all employees working in the plant 
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are considered to be within this exemp- 
tion. 


“SEASONAL” EXEMPTION IS 
LIMITED 


The other exemption from the over- 
time provisions applies to industries 
which have been found by the Adminis- 
trator of the Divisions to be seasonal in 
nature. Among the industries which are 
entitled to this exemption are the can- 
ning of perishable or seasonal fresh 
fruits and vegetables—and also the first 
processing, packing and storing of these 
commodities. 


Now, like the exemption I previously 
discussed, this “seasonal” exemption may 
be taken for a period up to and including 
14 weeks in the year; and it is an exemp- 
tion from the overtime provisions only. 
But note this—unlike that other exemp- 
tion, this “seasonal” overtime exemption 
contains a restriction on the number of 
hours which may be worked without pay- 
ment of overtime. During those 14 weeks 
in which you may take the “seasonal” 
exemption, you must pay at least one and 
one-half times the employee’s regular 
rate for all hours worked in excess of 
12 in a day or 56 in a workweek. 


And here’s another point you will want 
to know about the “seasonal” exemption 
—this exemption is an industry exemp- 
tion and applies not only to employees 
who perform canning operations, but 
also, for example, to workers in an office 
of a cannery, even though the office is 
not located on the cannery premises, and 
to such workers as maintenance and re- 
pairmen. 


As a result of these two 14-weeks ex- 
emptions, you can readily see why it is 
likely that you may be able to handle a 
large portion of your pack with very little 
overtime pay, even though you must, as 
I’ve said, comply with minimum wage 
provisions. And by the way, the weeks 
during which you claim exemption need 
not be taken consecutively. I might add 
that the Divisions’ record-keeping regu- 
lations require that you post the weeks 
taken under each of these exemptions 
and show them in your records. 


“AREA OF PRODUCTION” 


Now let’s consider the remaining ex- 
emption I promised to tell you about— 
and I’ll refer to it as the “area of pro- 
duction” exemption. Under this exemp- 
tion, employees engaged within the area 
of production in canning agricultural or 
horticultural commodities —or in han- 
dling, packing, storing, or preparing 
them in their raw or natural state—for 
market are exempt from both the mini- 
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mum wage and overtime provisions, on a 
year-round basis. 

Included within the meaning of “agri- 
cultural or horticultural commodities”, 
are not only fresh fruits and vegetables, 
but any agricultural commodities as they 
are customarily harvested and marketed 
by the farmer, or as they normally come 
from the farm and before their natural 
state has been changed or destroyed. 


Thus you can see why it is that em- 
ployees who can grapefruit, for example, 
could qualify for this exemption if they 
meet its other requirements, but em- 
ployees who are canning spaghetti could 
not, since a substantial part of the in- 
gredients making up canned spaghetti 
are not agricultural or horticultural 
commodities. 

NOT ALL EMPLOYEES EXEMPT 

Next, I want to make it clear that this 
exemption applies only to those workers 
who are actually engaged in canning 
agricultural or horticultural commodi- 
ties. In other words, the exemption or- 
dinarily does not apply to all the em- 
ployees of a cannery. Among some non- 
exempt classes of employees are office 
workers, maintenance men and guards, 
for example. 


You may have noticed I said that em- 
ployees, to qualify for exemption, must 
be canning commodities for market. The 
Divisions consider canning operations to 
be performed “for market” if the em- 
ployer disposes of his canned goods in 
the form in which the canning operations 
leave them. In other words, the exemp- 
tion will not apply if the employer is 
going to process the canned commodities 
further before marketing them. 

To illustrate: It is quite possible that 
some cannery employees might be can- 
ning grapefruit for later recanning by 
the same employer into—say—a fruit 
salad mix. As a result, the employees 
engaged in the original canning of the 
grapefruit would lose the exemption, be- 
cause they were canning for recanning, 
instead of canning “for market.” 

Now having disposed of these points, 
let me focus your attention on an analy- 
sis of the definition of the “area of pro- 
duction” as it applies to the canning in- 
dustry. 

In order for cannery workers to be em- 
ployed within the area of production, 
three over-all qualifications must be met. 


In the first place, the cannery must 
be located in the open country or in 
a rural community; 


Second, the cannery must obtain not 
less than 95 percent of the fruits 
and vegetables which it cans from a 
distance of not more than 15 
straight-line miles from the plant; 
Third, it is necessary that these 
fruits and vegetables come from 
what the Divisions have defined as 
“normal rural sources of supply.” 

_ Now I should like to clarify the terms 

I just used, 


“Open country or rural community” 
does not include any city, town or urban 
place of 2500 population or greater, 
Neither does it include areas within cer- 
tain distances of cities and towns, de- 
pending on the population of the latter. 

Thus, a cannery will be in the “open 
country or in a rural community” if it 
is outside a city, town or urban place of 
2500 population or greater, and if it is 
more than one mile from the limits of a 
city or town with the population of 2500 
to 50,000, and more than three miles 
from the limits of a city with a 
population from 50,000 to 500,000, and 
more than five miles from the limits of a 
city of 500,000 or greater population. 
You should check on population by refer- 
ring to the latest United States Census 
report, published in 1940, 

Assuming that the 15-mile distance re- 
quirement is met, you will next want to 
know how you may judge whether fruits 
and vegetables are received from “nor- 
mal rural sources of supply.” 

To meet this requirement, these com- 
modities must be obtained by the cannery 
from one of the following sources: First, 
farms; second, farm assemblers, or other 
customary supplying establishments 
which are located in the open country or 
in a rural community; third, farm as- 
semblers or other customary supplying 
establishments which are not located in 
the open country or in a rural commun- 
ity, provided it can be shown that the 
fruits and vegetables the cannery re- 
ceives from them originated on farms 
within 15 miles from the cannery. It 
should be remembered that all these sup- 
pliers must be located not more than 15 
miles from the cannery. 

The period for measuring the 95 per- 
cent of receipts will ordinarily be the last 
preceding calendar month of operation 
in which a cannery has operated for at 
least two workweeks. 


You will note that this 95-percent re- 
quirement allows the canner a 5-percent 
tolerance which may be very useful be- 
cause it may enable him to take the ex- 
emption in spite of the fact that he may 
receive an occasional shipment from a 
remote farm, or other distant supplier, 
or some other sources which can’t be de- 
termined. This tolerance applies to the 
total of all the fruits and vegetables a 
cannery receives during the month under 
consideration. 

Thus, if you are canning three agri- 
cultural commodities, and you _ receive 
more than 5 percent of one of them from 
disqualifying sources or distances during 
the month, your cannery may still be 
able to take the exemption, if the total 
receipts from disqualifying sources or 
distances do not exceed 5 percent of the 
total receipts of the three products com- 
bined, for that month. 

And finally with regard to these ex- 
emptions, I want to emphasize that, if 
in any workweek you have an employee 
who is engaged in both exempt and non- 
exempt activities, that employee will not 
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be entitled to exemption during that 
workweek. 


WHITE COLLAR EXEMPTIONS 


Now that I’ve given you information 
about the three exemptions of special in- 
terest to the canning industry, I might 
mention an exemption from the mini- 
mum wage and overtime provisions 
which applies in any industry to persons 
employed in a bona fide executive, ad- 
ministrative, professional or local retail- 
ing capacity or as outside salesmen. 

For this exemption, requirements con- 
cerning the conditions of employment in 
each of these categories have been estab- 
blished by the Divisions. Generally speak- 
ing, these requirements not only include 
salary tests, but also specify in some 
detail the types of duties in which em- 
ployees must be engaged in order to qual- 
ify for exemption. I shall not go into 
these details, but if any canner wants to 
claim this exemption, I suggest that he 
consult the nearest office of the Wage 
and Hour and Public Contracts Divisions 
for copies of the pertinent regulations. 
Lack of caution in claiming these exemp- 
tions has led to many inadvertent viola- 
tions. 


CHILD-LABOR PROVISIONS 
OUTLINED 


Finally, I should take up the child- 
labor provisions of the Wage and Hour 
Law, as the Divisions’ past inspection 
experience indicates that the canning in- 
dustry in general is among those indus- 
tries that show a need for greater under- 
standing of how these provisions apply. 

In your own interest, compliance with 
the child-labor provisions is important, 
for the shipment or delivery for ship- 
ment of goods in interstate commerce is 
prohibited if within 30 days before re- 
moval of the goods from an establish- 
ment minors have been employed con- 
trary to the child-labor requirements. 

A broad rule that would be well to re- 
member is that the Wage and Hour Law 
sets a minimum age of 16 for employ- 
ment in general, with an 18-year mini- 
mum for occupations which have been 
designated as hazardous by the Secre- 
tary of Labor. Children of 14 and 15 
may, however, be employed in limited 
nonmanufacturing and nonprocessing oc- 
cupations, under stringent regulations as 
to hours and conditions of work. 

To put it another way, no one under 16 
may be employed in the manufacturing 
or processing of canned goods, or in 
occupations preliminary or supplemen- 
tary to these activities, if they are per- 
formed as an integral part of the manu- 
facturing or processing operations. Nor 
may anyone under 16 be employed in any 
duties whatsoever that take place in a 
workroom or workplace where these 
operations are carried on. 

Moreover, an 18-year age minimum 
applies to some types of work in which 
cannery employees are engaged from 


(Continued on page 22) 
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RECKER HEADS FLORIDA 
CANNERS 


L. L. Recker, Treasurer and Sales 
Manager of the Adams Packing Asso- 
ciation, Auburndale, Florida, was elected 
President of the Florida Canners Asso- 
ciation at the 17th Annual Convention 
held at St. Petersburg early this month. 
He succeeds C. C, Street of the SunDine 
Company, Lake Alfred. Other officers 
elected are: R. D. Robinson, Vice-Presi- 
dent of Dr. Phillips Canning Company, 
Orlando, and C. Howard Sweatt of the 
Besco Products Company, Zebulon, Geor- 
gia and Orlando, Florida, Vice-Presi- 
dents; J. Logan Bloodworth, Cherokee 
Products Company, Haddock, Georgia 
and Fort Pierce, Florida, Treasurer; and 
C. C. Rathbun, Tampa, reelected Execu- 
tive Secretary. 


ACQUIRES JUICE INDUSTRIES 
CONTROL 


Snow Crop Marketers, Inc. of New 
York City, have acquired control of Juice 
Industries, Inc., extensive citrus fruit 
processors of Dunedin. Florida. Snow 
Crop Marketers is a subsidiary of Clin- 
ton Industry, Ine., Clinton, Iowa, and 
this is the first step on the part of the 
firm to take a more active interest in 
Florida citrus products. The firm is one 
of the pioneers in the development and 
merchandising of fruit juice concentrate 
nationally. An extensive advertising cam- 
paign will be launched featuring the full 
line of frozen fruits, vegetables, poultry, 
fish and orange juice concentrate. 


CONTINENTAL CAN EARNINGS 


Consolidated net earnings of Continen- 
tal Can Company, Inc., and wholly owned 
subsidiaries, applicable to the common 
stock for the twelve months ended Sep- 
tember 30, 1948, were equivalent to $4.39 
per share as compared with $3.26 per 
share in the corresponding twelve months 
period ended September 30, 1947, and 
$4.30 per share reported for the twelve 
months ended June 30, 1948 according to 
a report by Hans A. Eggerss, president. 

The current report, which is subject to 
year-end adjustments, shows consolidated 
net earnings of $14,420,743 after income 
taxes and other charges, which, after de- 
ducting dividends of $562,500 on the 
$3.75 cumulative preferred shares, left 
$13,858,243 applicable to the 3,158,601 
common shares outstanding on Septem- 
ber 30, 1948. 


The earnings of $13,858,243 applicable 
to the common stock compared with $10,- 
285,846 reported for the twelve months 


ended September 30, 1947 on 3,157,731 


ommon shares then outstanding. 
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NEWS AND PERSONALS 


PUSHING CATSUP 


Calpak current magazine advertising 
is giving a boost to Del Monte catsup 
sales and judging by all reports thus 
far, the effort is a huge success. A full 
color Ad. is now appearing for Del Monte 
Catsup in Colliers, another will appear 
in the Saturday Evening Post’s Novem- 
ber 6 and December 18 issues, and still 
another in the November 23 and Decem- 
ber 7 issues of Look magazine. To tie 
in with this advertising retailers are of- 
fered mat service regularly for their 
local Ads. and hand bills. 


FIELD MEN’S CONFERENCE 


The Annual Cannery Field Men’s Con- 
ference for Michigan canners will be held 
at Michigan State College, East Lansing, 
January 5, 6 and 7, 1949, Arthur Isbit, 
Extension Specialist in Horticulture has 
announced. 


USDA TO BUY TOMATO PASTE 


The United States Department of 
Agriculture has announced that it will 
offer to buy approximately 65,000 cases 
of canned tomato paste of the 1948 pack 
for use in the National School Lunch 
Program. Requests for bids for canned 
tomato paste were issued October 22. 


Detailed terms of offers will be sent 
to prospective suppliers. Any interested 
supplier who does not receive these offers 
by October 28, 1948, should communciate 
with Bradford Armstrong, Fruit and 
Vegetable Branch, Production and Mar- 
keting Administration, U. S. Department 
of Agriculture, Washington 25, D. C., 
Telephone: Republic 4142, Extension 
4728. 


ATTEND WISCONSIN MEET 


Dale C. Hogue, Sales Manager and Ken- 
neth E. Benson, food technologist with 
the Product Advancement Corporation, 
Benton Harbor, Michigan, licensors of 
the “Sta-Green” process, will attend the 
Wisconsin Canners Convention in Mil- 
waukee November 8 and 9. 


BOOKLET ON MEAT CANS 


The Can Manufacturers Institute, 60 
E. 42nd Street, New York City, has 
issued a new booklet covering the history 
and development of cans for the packag- 
ing of meats. The changes which have 
speeded the growth of the canned meat 
industry to five times its size ten years 
ago, are given particular attention. The 
booklet is illustrated with photographs 
and cartoons pertaining to the descrip- 
tive text. Copies are available direct 
from the Institute. 
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STOKELY PROMOTES NOONAN 


L. J. Noonan with Stokely-Van Camp 
since 1930, has been appointed a Vice- 
President of the company, H. F. Krimen- 
dahl, President has announced. Mr. 
Noonan was first a Division Manager on 
the West Coast, then Sales Promotion 
Manager, Sales Manager for Van Camp, 
and since February of this year General 
Sales Manager for both the Stokely and 
Van Camp interests, a position he will 
continue to hold as Vice President. 


GENERAL FOODS EARNINGS 


General Foods Corporation net earn- 
ings in the third quarter after all taxes 
and charges were $6,534,434, or $1.14 per 
common share, Clarence Francis, chair- 
man, has announced. This compares with 
earnings of $4,463,255, or 76 cents per 
common share during the same three 
month period of 1947. 

Net sales for the quarter just ended 
were $112,282,111 against $102,757,510 
for the third quarter of 1947. 

During the last nine months net sales 
rose to $336,849,513, as against $285,211,- 
683 in 1947. Net earnings for the nine 
months ended September 30 were $20,- 
431,995, or $3.55 per common share, as 
compared with $12,599,146, or $2.22 per 
common share in 1947. 


MEXICO EXPANDING 


Dolmex, S. A., a Mexican corporation 
in which the Hawaiian Pineapple Com- 
pany, Ltd. has an interest, is erecting a 
cannery for the handling of pineapple at 
Cerro Colorado, in Veracruz State in 
Southeastern Mexico. This will be the 
largest pineapple cannery in Mexico and 
is expected to be in operation in 1949. 
C. A. White, former assistant vice-presi- 
dent of the Hawaiian Pineapple Co., Ltd.. 
will be administrator of Dolmex and will 
be assisted by V. R. Williams, formerly 
of San Francisco. Plant manager will 
be A. H. Brodie, of Honolulu, and Law- 
rence Quinn, also of Honolulu, will be 
field representative. Dolmex will not 
participate in the growing of pineapple 
in Mexico, as does the Hawaiian Pine- 
apple Company, Ltd. in the Hawaiian 
Islands, but will buy from local growers. 
Six canneries are being operated in Mex- 
ico by Mexican interests, and one by Lib- 
by, McNeill & Libby. 


WILLIAM J. McLARNON 


William J. McLarnon, 52 year old 
Vice-President and Treasurer of E. 
Pritchard, Inc., Bridgeton, New Jersey 
ecanners, and former President of the New 
Jersey Canners Association, died in 
Bridgeton October 14, after an illness of 
six months. 
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NEWS — PERSONALS 


STATISTICS: 


1947-48 CITRUS PROCESSING 


Although citrus production declined 
slightly below the previous crop year, 
the amount of citrus processed during 
1947-48 increased 11 per cent, according 
to a report on citrus fruits issued by the 
Bureau of Agricultural Economics. 


Total U. S. Citrus production during 
1946-47 amounted to 115,901,000 boxes, 
as compared with the 112,746,000 boxes 
harvested in 1947-48, according to BAE. 
The quantity processed during these two 
periods increased from 31,634,000 to 40,- 
330,000 boxes. 


The 1947-48 production and _ totals 
processed, by States, were reported by 
BAE as follows: 


ORANGES (Including Tangerines) 


Harvested Total 

Production Processed 
State (In thousand boxes) 
774 182 
California .......... 44,672 8,819 
Louisiana .......... 300 10 
U.S. Total... 112,746 40,330 

GRAPEFRUIT 

Harvested Total 

Production Processed 
State (In thousand boxes) 
. 2,056 790 
California .......... 2,858 681 
20,900 8,661 


CANNED MILK STOCKS 


(BAE, Released 10/25 a.m.) 

Total stocks of canned evaporated milk 
held by reporting wholesale grocers on 
September 30 were lower than at the end 
of June, but about the same as a year 
earlier. Holdings of canned condensed 
milk at the end of September were higher 
than 3 months earlier, but sharply below 
a year earlier. On September 30, stocks 
of canned evaporated milk reported by 
535 firms totaled 42,160,000 lbs., com- 
pared with the stocks of 42,294,000 lbs. 
a year erlier reported by 563 firms. Can- 
ned condensed milk stocks of the 535 
firms reporting on September 30 totaled 
686,000 lbs., compared with 634,000 lbs. 
held by 556 firms on June 30 and 1,392,- 
000 lbs. held by 563 firms a year earlier. 


Approximately 23,500 net tons of palm 
oil were consumed by the steel industry 
during 1947 in the manufacture of tin 
plate. 
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CALIFORNIA PEACH PACK 


Figures compiled by the California 
Cling Peach Advisory Board show the 
1948 pack of peaches for the state to be 
14,864,521 cases of 24/2%, which is 
slightly under that for 1947 but about 14 
per cent less than that for 1946, 


port of the 1948 pack will be made avail- 
able late this year, but any differences 
that might appear should be nominal. 


CALIFORNIA PACKS (Basis 24/2%) 
1948 1947 1946 


Regular Peach 


Pack 14,864,521 15,308,838 17,285,040 


Fruit Cocktail... 9,808,177 9,324,453 7,751,629 
The following data does not include Fruits for Salad... 962,724 530,719 296,089 
Mixed Fruits.......... 73,758 244,726 744,504 
any fruit cocktail or fruits for salad pre- Peaches... 139,122 265.105 160,389 
pared from remanufactured peaches. The 
Board advises that a final audited re- es 25,848,302 25,673,841 26,237,651 
FOR 1947 AND 1948 
Compiled by N.C.A. Division of Statistics 
1947 Pack 1948 Pack 
Alaskas Sweets Alaskas Sweets 
Northeast 
New York and Maine 1,007,696 33,492 1,474,525 
Middle-Atlantic 
Maryland 804,838 510,500 581,841 269,178 
Delaware & New Jersey .......ccccccccssssssecesees 45,617 13,523 40,765 57,920 
Pennsylvania 320,346 744,780 132,152 581,334 
Other States 22,906 14,452 16,121 20,250 
Mid-West 
Ohio 114,694 30,964 125,362 30,029 
Indiana 225,237 16,857 196,798 14,693 
Illinois 312,362 1,950,474 358,549 1,898,632 
Michigan 8,236 302,917 8,292 441,280 
4,717,107 8,631,894 2,980,607 4,370,424 
Minnesota 943,300 2,203,811 $12,054 1,792,667 
Other States 264,297 144,102 204,627 233,137 
West 
Montana & Wyoming.... 184,846 
Idaho & Utah 27,656 2,445,680 1,227,705 
Washington & Oregon 186,913 7,132,717 332,527 5,714,623 
Other States 23,820 483,759 2,261 309,363 
TOTAL 8,017,329 25,978,450 5,825,448 18,620,606 


whose reports were not received. 


This is a report of the 1948 pack of peas compiled by sieve sizes, alaskas & sweets, and is 
based on actual reports of canners packing peas, together with estimates for five (5) firms 


The total 1948 pack of green peas amounted to 24,446,054 cases of all sizes compared with 


the 1947 pack of 33,995,779 cases. On the basis of standard cases of 24/2’s, the 1948 pack was 
23,356,000 compared with 33,110,000 cases packed in 1947. 


PACK AND STOCKS CANNED SWEET CHERRIES 


Compiled by N.C.A. Division of Statistics 


(a) Includes 72/8Z and 48/8Z. 


for those firms. 


1948-49 
(actual cases) 
Carryover, June 1, 1948 24,549 
1948 Pack 969,932 
Total Supply...... 994,481 
September 1 Stocks 534,873 
Shipments, June 1 to September 1 459,608 
September 1, 1948 Canner STOCKS (Sold & Unsold) 
(in actual cases) 
24/2% 72/8Z 48/T 24/3038 24/2 6/10 Mise. TOTAL 
193,971 (a) 29,663 47,171 57,218 21,701 390,183 
Califarnia 26,309 15,392 35,834 108,118 
Other States. .............. 6,670 173 19,515 36,572 
226,950 45,228 73,648 57,218 77,050 534,873 
1948 PACK Canned SWEET CHERRIES 
(in actual cases) 
24/2% 72/8Z 48/1T 24/303 24/2 6/10 Mise. TOTAL 
4,975 2,529 19,608 31,536 
17,113 
287,677 (a) 78,927 52,132 60,876 81,639 89,350 —arecrere 650,601 
62,303 33,079 73,543 257,652 
6,810 4,793 1,427 13,030 
eg a 368,256 114,535 118,193 60,876 181,600 125,045 1,427 969,932 


The California and Washington-Oregon pack and stocks were compiled by the 
League of California and the Northwest Canners Association, respectively. 

The pack report is a summary of all canners known to have packed sweet cherries this year. 
The stock report is based on reports from all except five (5) canners, together with estimates 
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TENDERMOST 
WINS 
LANDSLIDE 


Yes, the canners went to the polls 
this Fall and voted TENDERMOST— 
and only TENDERMOST—First Corn 


SIOUX CITY 6,1OWA¢ FULL LINE OF CANNERS’ SEEDS e CHICAGO 16, ILL. 
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Wisconsin Convention 


The program for the 44th annual con- 
vention of the Wisconsin Canners Asso- 
ciation to be held at the Schroeder Hotel 
in Milwaukee on November 8 and 9 is as 
follows. 


MONDAY, NOVEMBER 8 
9:00 A.M.—Registration. Fifth Floor 
Foyer. 


10:00 A. M.—Annual Business Meet- 
ing. Banquet Room. (For members 
only.) 


12-30 P.M.—Luncheon Meeting. Crys- 
tal Ball Room. Weleome—R. H. Winters, 
President, Wisconsin Canners Associa- 
tion. Address — Howard T. Cumming, 
President, National Canners Association. 
“Skullduggery at the Cross Roads”, Art 
Briese, Hot Springs, Arkansas. “The 
Look Ahead”, Arthur R. Upgren, Profes- 
sor of Economics, University of Minne- 
sota, and Associate Editor, Minneapolis 
Star-Tribune. 


3:30 P.M.—Sample cutting of newer 
Wisconsin canned foods. Banquet Room. 
Note: Monday evening is left free for 
appointments and private dinners. 


TUESDAY, NOVEMBER 9 


9:00 A.M.—General Session. Banquet 
Room. “Comparative Cost and Avail- 
ability of Canned and Other Foods”, Can 
Manufacturers’ Institute. “Increasing 
Consumer Acceptance of Canned Foods”, 
Katherine R. Smith, Director Home Eco- 
nomics Division, National Canners Asso- 
ciation. “Importation of Foreign Agri- 
cultural Workers”, Marcus T. Neely, 
Chicago District Enforcement Officer, 
Immigration & Naturalization Service, 
U. S. Department of Justice. “High- 
lights of Chicago Pea Aphid Confer- 
ence”, C. H. Mahoney, Director Raw 
Products Research Bureau, National 
Canners Association. “Plans for the At- 
lantic City Convention”, Canning Ma- 
chinery & Supplies Association. “The 
Book You Have Been Waiting For”, F. A. 
Stare, Columbus, Wis. Report of Reso- 
lutions Committee. 


12:00 P.M.—Ladies Luncheon. Pere 
Marquette Room. “From Recipe Ideas to 
Cookbooks”, Katherine R. Smith, Direc- 
tor Home Economies Division, N.C.A. 
Bridge party will follow Miss Smith’s 
talk. Tickets for this luncheon will be 
available at the door from officers of the 
Ladies’ Auxiliary. 


12:30 P.M.—Luncheon Meeting. Crys- 
tal Ball Room. “The Broker—Your Part- 
ner in Food Sales”, Watson Rogers, 
President, National Food Brokers Asso- 
ciation. “Better Canned Food Labels”, 
premier showing of colored film prepared 
by Happer Payne, Labeling Division, 
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CONVENTION NEWS 


Program 


N.C.A. “Canned Pea Association Devel- 
opments”, discussion lead by Robert 
Baker, Pres., Canned Pea Association. 

4:00 P. M.—Meeting of new Board of 
Directors. Room B. 


6:00 P.M.—Continental Can Company 


Cocktail Party. Banquet Room. Every- 
one cordially invited to attend. Party 
will close promptly at 7 o’clock. 

7:00 P. M.—Dinner-Dance. Crystal 


Ball Room. Music by Steve Swedish. 
Floor show by Hunter Artists Bureau, 


SYMPOSIUM SPEAKERS 


Three organizations have responded to 
National Canners Association’s invita- 
tion to participate in the merchandising 
symposium which will feature the Second 
General Session of the 1949 Canners Con- 
vention in Atlantic City Tuesday, Janu- 
ary 18. 

The National Food Brokers Associa- 
tion has named John P. Houck of M. W. 
Houck & Brother, New York City, to 
speak for the food brokers; J. R. Peachey 
of Loblaw Groceterias, Inc., Buffalo, New 
York, will speak for the Super Market 
Institute; and Charles S. Ragland of B. 
C. Ragland Company, Nashville, Tennes- 
see, will be the representative for the 
United States Wholesale Grocers Asso- 
ciation 

The National Canners Association has 
invited each of the various distributing 
interests to designate one of their best 
informed and most competent members 
to speak for them. Two other organiza- 
tions, the National-American Wholesale 
Grocers Association and National Asso- 
ciation of Food Chains have indicated 
that they will select speakers to round 
out the program. 


OZARK CANNERS PROGRAM 


Secretary F. R. Spurgin has announc- 
ed the program for the Fall meeting 
of the Ozark Canners Association to be 
held at the Colonial Hotel, Springfield, 
Missouri, November 4 and 5. Speakers 
will include C. C. Williford, meteorologist 
of the U. S. Weather Bureau at Spring- 
field; Barry Jackson, representing the 
Canning Machinery & Supplies Associa- 
tion; E. W. Hess from the Canners Divi- 
sion of Universal Underwriters, Kansas 
City, Missouri; Congressman Dewey 
Short of Missouri; and W. F. Self, Man- 
ager of Associated Retail Grocers of 
Missouri, 


On November 5 a grading school for 
tomato and bean ecanners will be held 
under the supervision of A. E. Murda of 
American Can Company, J. N. Dempsey 
of Continental Can Company, and E. B. 
Grab of Heekin Can Company. 
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ONTARIO ASSOCIATION TO 
MEET 


Secretary G. P. Candless has announc- 
ed that the Annual Meeting of the Can- 
ned Foods Association of Ontario will be 
held in the General Brock Hotel, Niagara 
Falls, Ontario, on December 6th and 7th, 
1948. 

For the past few years, these Annual 
Meetings have been attracting more and 
more interest among the food processing 
trade. It is expected that delegates and 
guests will number close to 600. 

The program is now in its final stages, 
with only a few speakers to be confirmed. 
The general plan will be to deal with 
marketing on the first day with technical 
problems, Association business, and a 
cutting bee on the second day. 

It is expected that the Ontario Jam 
Association and Ontario Olive, Peanut 
Butter, Mustard and Pickle Manufactur- 
ers Association will have short meetings 
during the Annual Meeting. 


CONFERENCE WITH MEXICO 

Fisheries problems of mutual interest 
to the United States and Mexico will be 
the subject for discussion between the 
two Governments at a conference to be 
held in Mexico City beginning October 
25, the Department of State announced 
October 14th. 

In line with its program of advancing 
measures designed to conserve fisheries 
resources of the high seas the United 
States is interested in entering into a joint 
fisheries conservation agreement with 
Mexico. However, the present talks are 
primarily of an exploratory nature, it 
was emphasized, and delegates are ex- 
pected to make recommendations for 
later consideration by the various federal 
agencies, interested state governments, 
and representatives of industry. 


FISHERY ACTION 

The Pacific Fisheries Conference, held 
at the Mark Hopkins Hotel, San Fran- 
cisco, Calif., October 21 and 22, was at- 
tened by delegates representing fisher- 
men, cannery workers, processors, boat 
owners, and labor, as well as by scientists 
and Government officials. A resolution 
was passed urging that commercial fish- 
eries be administered by a federal agency 
free from “domination” by reclamation, 
water power and Indian service. Another 
called upon the U. S. State Department 
to discuss any planned extension of Jap- 
anese fishing rights with representatives 
of the U. S. fishing industry. Still 


another asked that the United Nations ty 


refrain from setting up international 
fishing standards, except for purposes of | 
conservation. 
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our business, too... 
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on tem Two National Can Service divisions are assigned to the work of 
th aiding customers in improving pack quality and quantity. Combined, 
aa they form a reliable headquarters thoroughly equipped to help solve even 
it your most difficult packing problems. 
x- The Technical Service Division is staffed by trained technologists and 
or backed by National Can’s long experience in advising on procedures 
al for avoiding spoilage and improving flavor, as well as developing new 
ts, product formulations. These technologists — continually at the service 
of customers — have at their command modern chemical and bacterio- 
logical facilities for field or laboratory analyses. For seamer problems 
National Can’s staff of skilled mechanics is on call to prevent costly 
‘Id delays during the peak packing seasons. In slack periods this double 
n- seamer service makes complete overhauls of equipment. 
at- ait e combination of these two experienced divisions — working in 
or ooperation with your staff — is your guarantee of top quality and more National Can Seamer mechanic 
at prof table packs. To learn just how these services may benefit you, call inspecting can closing, 
Our/nearest National Can plant or sales office. 
ost 7036 
on, 
1e)" 
Cc RF BP GOR A | 
ee a Executive Offices: 110 EAST 42nd STREET, NEW YORK 17, N. Y. | 
a ; Sales Offices and Plants: Baltimore, Md. + Indianapolis, Ind. + Chicago, Ill. + Maspeth, N. Y. » Hamilton, Ohio + Canonsburg, Pa. + Boston, Mass. » St. Louis, Mo. 
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WEEKLY REVIEW 


Buyers Hand To Mouth Buying Policy Hurts 
Sales, Increases Costs To Consumer—Time 
For Canner Action To Force The Issue. 


DULL—Reviewing the canned foods 
markets every week and singing the same 
old story of hand to mouth buying be- 
comes monotonous after a time. But that 
continues to be the chief feature of the 
market and neither price concessions nor 
any other consideration seem to have any 
effect on this buying policy. Fortunate- 
ly, canners know there is no reason for 
weakness and being well enough heeled, 
have maintained firm prices in the face 
of this tremendous pressure. There are, 
however, many angles in this stubborn 
buyer resistance that are far from fa- 
vorable. 


First of all consumer sales are being 
lost because of lack of sufficient merchan- 
dise to warrant volume sales through 
mass display and other proven merchan- 
dising methods. Secondly, the cost to 
the consumer is being unnecessarily in- 
creased due to the higher freight and 
handling charges incident to more and 
smaller shipments. Thirdly, the indepen- 
dent wholesaler is unwittingly selling out 
to the chains who are always a jump 
ahead of the independents when the 
handwriting appears on the wall. The 
American economy has been made possi- 
ble only through volume production and 
volume sales through merchandising and 
advertising. When we depart from that 
theory, we are taking a step backwards 
and someone is bound to suffer. The 
average citizen today believes that the 
cost of distribution is too high. Mrs. 
Housewife is determined to do something 
about it and shows that determination 
daily by careful shopping and purchas- 
ing where she can obtain the best value. 
The niggardly buying policy, practiced 
by distributors in recent months, isn’t 
then calculated to win friends in con- 
sumer circles. 


CANNER ACTION NEEDED—AIl of 
which means canners are going to lose 
business in the long run if they continue 
to accept passively the orders of the buy- 
er in retail lots. The average canner 
might very well take a tip from his big 
brother, the national advertiser. These 
good gentlemen aren’t sitting on their 
thumbs bemoaning their fate. Actually 
they have no fate to bemoan, for they 
have forced the hands of the buyer at 
every turn. Even though they haven’t 
had the shipping problems of the smaller 
canner, and even though demand for 
their label has been unprecedented, they 
continue to run contests for their brokers 
and retailers alike, setting up displays, 
special sales, etc. Just as these firms 
can afford to do this on a national scale, 
just so the smaller operator can do the 
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MARKET NEWS 


same in a limited market. Once the de- 
mand is created in that market, the small 
canner can call the cards for the buyer 
just as effectively as the national adver- 
tiser does on a nationwide scale. The 
sooner canners realize these truths and 
take positive action, the better for all 
concerned. 


NEW YORK MARKET 


Business Extremely Dull As Buyers Continue 
To Take Only Small Lots—Tomatoes Moving 
Slowly Despite Price Concessions—Pea Pack 
Far Short Of Last Year—Confusion In Sar- 
dine Prices.—Alll Fish Easier—Active Selling 
Competition In Citrus — Carrots Scarce — 
Beans Well Sold—Fair Demand For Kraut. 


By “New York Stater” 


New York, October 29, 1948 


THE SITUATION—Much to the sur- 
prise of many canned food interests busi- 
ness in this area remains unusually 
small. More attractive prices, in many 
instances, fail to encourage activity. One 
of the highlights of the market position 
at the moment is the letdown in the de- 
mand for canned fish. Salmon, tuna, and 
sardines are all pointing toward lower 
levels and despite this trend, buyers ap- 
pear to be backing away. The argument 
is advanced that there are too many un- 
certainties ahead to allow for active 
operations at this time. 

Many of the leading buyers, it is said 
have sufficient canned foods bought to 
cover them for the next 60 days and are 
depending on these to meet their needs 
for the greater part of the current year. 


THE OUTLOOK — The best illustra- 
tion of market uncertainty, is the atti- 
tude of leading buyers who are staying 
“as close to shore” as possible. In other 
words, these interests hint that “any- 
thing can happen” and decided caution is 
the main objective during this period. 
Many Traders, however, maintain that 
there are a number of sound factors in 
the situation that will insure firm prices 
for many months ahead and that there 
will undoubtedly be a fairly liberal de- 
mand from most consumers during that 
period. On the other hand, there are 
canned food authorities who view the 
market from the opposite side of the 
road. They point to labor unrest, the 
great number of industry strikes now on 
hand, especially the West Coast Mari- 
time walkout and the threatened Atlantic 
Seaboard longshoremen tieup. Buyers 
are forced to move goods mainly by rail, 
which adds to the general overhead. 
Many packs, it is realized are far short 
of the 1947 production and under ordin- 
ary conditions should have passed into 
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consumer channels by this time. How- 
ever, such is not the case and those bear- 
ishly inclined point to this factor. 


TOMATOES—Standard Maryland to- 
matoes, 2s, were offered as low as $1.30 
and this price did not bring about im- 
tant buying interest, despite the fact that 
only a short while ago sellers were ask- 
ing $1.50. Standard 2s Mid-west were 
quoted at $1.35, and the movement has 
not been other than ordinary. There was 
quite a demand for a time for California 
tomatoes, probably due to the shortages 
in the Mid-west and the East, but this 
buying interest lately was reported as 
subsiding, with sellers offering stand- 
ards, 2%s at $1.80, f.o.b. 


PEAS—The 1948 pack of green peas, 
as reported by the National Canners’ As- 
sociation fell almost 10,000,000 below the 
1947 pack. The total was given as 24,- 
446,000 cases as against 38,996,000 cases 
the year previous. There has been a 
moderate call for peas on spot, with the 
usual interest in fancies, which are 
reaching a tight position. Standard Alas- 
kas, Wisconsin factory were available at 
$1.75 on 1 sieves, while 2 sieves, were 
offered at $1.50, 3 sieves at $1.05 and 4 
sieves at $1.00. 


CANNED FISH—The effect of buy- 
ers’ resistance was felt in nearly all sec- 
tions of the market. Considerable mis- 
understanding was reported between 
some of the larger California pilchard 
packers and the market has reacted to a 
basis of $9.00 for ovals, 1s, either toma- 
to or mustard sauce and $7.00 for na- 
turals, talls, while talls, tomato sauce 
were priced at $7.50, all f.o.b. cannery 
and subject to pack. It is understood that 
the disagreement followed offers to buy- 
ers against price declines. One packer 
was reported to have named a price 
guarantee covering the entire pack, in- 
cluding floor stocks, resulting in consid- 
erable uncertainty. The opening price 
schedule on the new pack set October 1 
this year, on ovals was $11.00 f.o.b. can- 
nery. 

There was only a small demand for 
salmon, although the quantities avail- 
able were equally as limited. Tuna fish 
was undergoing a downward revision in 
some quarters. While most Northwest 
canners were holding firmly there was a 
report that on California albacore, one 
canner had shaded the asking level to 
$19.50 f.o.b. cannery, as against $21.50 
and $22.00 asked by most sellers. 

Maine sardines joined in the reaction- 
ary trend and sellers were reported offer- 
ing keyless quarters at a low of $8.50 as 
against recent asking levels of around 
$10.00. 


CITRUS JUICES—Florida packing is 
now in full swing although a full line 
has not been reached as yet. Sweetened 
packs of orange juice and blended will 
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Mountine Costs 


with FMC 
MODERN MACHINERY New FMC 24-Valve 


High-Speed Juice Filler 


Canners of Tomato Juice, Citrus Juice or Any 
Free-Flowing Liquid; this FMC No. 240 is the 
fastest, most accurate filler ever offered. Fills 
300 to 400 No. 2 cans per minute! 

Not only are valves capable of extremely 
high speed operation, but they are fitted with 
an expansion chamber arrangement that pre- 
vents overfill, dripping or foaming; all cans are 
filled within one-tenth oz. tolerance, over or 
underweight. 


Send For Complete Catalog showing the entire 
ma FMC line of Modern Machinery for Processing 
A corn, peas, tomatoes, beans and fruits. 


FOOD MACHINERY CORPORATION 


SPRAGUE-SELLS DIVISION + HOOPESTON, ILLINOIS 
BALTIMORE © NEW YORK » SAN JOSE, CALIFORNIA (ANDERSON-BARNGROVER DIVISION) , 


CORRUGATED SHIPPING 
CONTAINERS 


— 
Solid Fibre Domestic 


AES, and Weatherproof Export 


@ meal & Shipping Containers 


| ROBERT GAIR COMPANY, inc 


| LITHOCRAPHERS 155 E. 44th STREET » NEW YORK 17, N. Y. | 
fFEEDFORD VIRCINIA 
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not leave production centers for some 
time. Meanwhile, selling competition is 
fairly active, but buying interest was re- 
ported as limited. 

Orange juice, fancy unsweetened, was 
offered at 82'4c for 2s, $1.90 for 46 oz., 
$3.80 for 10s and 40c for a 6 oz. pack. 
Standard qualities, also unsweetened 
were available at 7244c for 2s, $1.70 for 
46 oz. and $3.30 for 10s. Fancy sweet- 
ened orange juice was not expected to be 
available before December 1. 


Blended unsweetened 2s were priced 
at 75c. Sellers asked $1.70 for 46 o2z.; 
$3.30 for 10s and 39c for 6 oz. Sweet- 
ened blended juice was expected to come 
on the market around November 15. 
Grapefruit juice was quoted at 70c for 
unsweetened 2s, $1.60 for 46 oz. and 
$3.10 for 10s. On sweetened packers 
quoted 72'4c, $1.65 and $3.30 respective- 
ly. Tangerine juice, sugar added was 
priced at 82%c for 2s and $1.85 for 46 
oz. Fancy grapefruit sections were now 
on the market and quoted at $1.35, while 
choice was $1.30 and broken $1.15. All 
citrus juice prices are per doz. f.o.b. can- 
nery. 


CARROTS—An extremely tight posi- 
tion exists and many New York State 
canners are reported as_ withdrawn. 
Fancy diced 2s were quoted f.o.b. Up- 
State cannery around $1.20 to $1.30 
while asking prices on Maryland, 2s, 
diced were from $1.15 to $1.20. Califor- 
nia fancy diced was offered at $1.05, 
f.o.b. 


BEANS—Up State packers are well 
sold, especially on the smaller sieves and 
about the only sizes offering now are 
larger than 3 sieves. Fancy 3 sieve cut 
green beans were quoted at $2.00 for 2s 
and 4 sieves around $1.85. Some fancy 
2 sieves whole wax beans were available 
at $1.90 for 2s. 


SAUERKRAUT — Northwest fancy 
kraut was priced at $1.02% for 2s and 
$1.15 for 2%s, f.o.b. while Up-State can- 
ners now had new pack ready for ship- 
ment. They were offering 2s at 97'%4c 
and 2%s at $1.25, while 10s were priced 
at $4.20. A fair demand was reported 
in most markets. 


CRANBERRY SAUCE—This is a 
weak market and a surprising one as 
well, especially considering the season of 
the year. New Jersey canners offered 
new pack, 8 oz. at 85c; 16 oz. at $1.30; 
55 oz. at $5.00 and 10s at $9.50, but there 
was not much call for the product at 
these price schedules. 


HAWAIIAN PINEAPPLE—One pack- 
er advanced the selling schedule from 10c¢ 
to $1.10 per doz. on all sizes, establishing 
a selling schedule of $3.10 for 2%%s, 
fancy, $2.75 for 2s, $1.40 for 1s flat and 
$12.50 for 10s. A few months ago other 
packers advanced their schedule, and this 
producer did not follow. The upturn now 
brought all sellers within line. 
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CHICAGO MARKET 


Market Shows Little Excitement—Consider- 
able Talk About Hand-To-Mouth Buying 
Policies And Probable Effects—Weakness In 
Chum Salmon — Wide Range In Tomato 
Juice Offerings — Citrus Moving — Ozark 
Spinach Pack Prospects Poor. 


By “Midwest” 


Chicago, Ill., October 28, 1948 


THE OUTLOOK—Business is going 
along on an even keel here this week 
again, with little in the way of excite- 
ment. Markets on most canned foods are 
holding firm, and show no signs of weak- 
ening in the near-future. There have 
been expressions on the part of some fac- 
tors in the business here recently to the 
effect that there would seem to be a good 
possibility of some declines early next 
year if the present extreme hand-to- 
mouth buying policies are universally 
maintained. This feeling is based on the 
idea that most canners are not yet ac- 
customed to the role of custodian of their 
packs throughout a full season. There is 
a school of thought that believes there 
will be a movement to clean up inven- 
tories in the spring which will lead to 
price cutting. This is vehemently denied 
by most canners that the writer has 
talked to, and they point to the quite sat- 
isfactory total movement of most items, 
even though individual shipments are 
smaller, and to the fact that most can- 
ners are now in as good financial shape 
as they have ever been, as important 
arguments against the possibility of any 
important price cutting tendencies. On 
this side of the question, there is also the 
fact that canned goods have advanced 
less than other foods, and therefore rep- 
resent some of the best values to the con- 
sumer in the food field today, and this 
fact has received some good publicity in 
the canned food advertising here re- 
cently. 


SALMON — There is some weakness 
showing currently in salmon. 
Quotations of $20.00 on tall chums are 
being made freely in the market the last 
few days, and there are reports of some 
offerings at $19.00 although this latter 
price is not definitely confirmed. It is 
definite, however that actual confirma- 
tions have been made at $20.00 here this 
week. Halves chums are offered at 
$11.50 to $12.00 with not very much in- 
terest here, this market being primarily 
a tall market as long as they are avail- 
able. The other items in salmon, how- 
ever, are holding quite firm, with tall 
reds still offered at $27.00 to $28.00, and 
tall pinks at $24.00, although there have 
been some combination deals involving 
pinks at $23.00 with equal quantities of 
chums. Halves pinks are around $14.50 
to $15.00, and halves cohoes at $15.00 
have been getting some play. 
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TOMATO PRODUCTS—Tomato juice 
is currently being offered here at prices 
ranging all the way from $1.85 to $2.15, 
all being quoted as fancy. Buyers here 
report, however, that juice which they 
consider as actually fancy can’t be 
bought now at less than about $2.10. 
There is some business going on in to- 
mato juice now, and the situation on good 
quality merchandise seems to be quite 
steady. 14 oz. catsup of top extra stand- 
ard quality is offered at around $1.85 
f.o.b. factory in Ohio and Indiana and 
some fairly good sales have been re- 
cently reported. No. 10 extra standard 
catsup is currently going at around 
$9.00. No. 10 extra standard tomatces in 
good quantity have been sold here this 
week at $7.50 Chicago, and No, 2 of the 
same grade are going at around $1.50, 
with No, 2 fancy at about $1.65. 


CITRUS JUICES—Citrus juices are 
continuing to enjoy some movement at 
around $1.70 to $1.75 for fancy blend, 
$1.95 for faney orange, and $1.45 for 
grapefruit. There has been some inter- 
est developed, and some business placed 
recently on a new product from Florida, 
blended pineapple and grapefruit juice, 
which has been sold at $2.85 f.o.b. fac- 
tory. 


OZARK AREA PRODUCTS—Reports 
on the fall spinach pack in the Ozark 
area remain quite discouraging, with 
prospects that the crop will not be ready 
before Christmas. Some canners in the 
area are arranging to bring in spinach 
trom Missouri for packing, although no 
prices, except one tentative quotation of 
$6.00 on tens, are yet available. In the 
meantime, spring pack spinach seems to 
be completely cleaned up, and buyers 
here have reported that efforts to secure 
spot shipments from that area have met 
with no success at all. Mustard and tur- 
nip greens are currently going at 85c 
for 2s and $3.75 for 10s, and fresh black- 
eyes at $1.40 for 2s with dry pack black- 
eyes at $1.20. Stocks of water blackber- 
ries in the area are reported quite well 
cleaned up, with the few lots remaining 
offered at prices ranging from $2.05 to 
$2.25. A few syrup blackberries are 
being quoted at around $2.65 for heavy 
syrup. 


CALIFORNIA MARKET 


Small Orders Cover Whole List — Canners 
Well Pleased With Business Booked To Date 
— Light Buying of Dry Beans — The Fruit 
Packs—The Asparagus Pack And Shipments 
—Light Tomato Crop And Pack—Tomato 
Prices—Light Pack Of Italian Prunes— 
Fish Prices. 


By “Berkeley” 
San Francisco, October 28, 1948 
THE MARKET—Sales of late 


confined to rather small lots, but orders |_ 


are numerous and include almost every- | 
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thing in the canned foods list. Canners 
are well pleased with the volume of busi- 
ness booked to date, but would like to re- 
ceive more shipping instructions. On 
some lines, the unsold portion of the pack 
is quite small, but buyers draw on their 
purchases, only as goods are actually 
needed. The strike of Pacific Coast long- 
shoremen, now near the end of its second 
month, has disrupted the plans of many 
shippers and settlement of the trouble 
would doubtless result in an immediate 
improvement in shipments to the East 
coast, as well as to foreign markets. 


DRY BEANS—Most canners and deal- 
ers continue to buy dry beans in rather 
| small quantities in this market. Small 
White beans, in which canrers are espe- 
cially interested. have to £900 
per hundred, f.o.b. country shipping 
points, or the lowest price since controls 
were removed. The rains of early O to- 
ber did comparatively little damage and 
good weather has been experienze sin’e 
’ then. Should this continue for two weeks 
it is believed that practically the ent:re 
1 crop will be under cover. Warehouses 
’ are becoming crowded because of heavy 
receipts and small shipments. 


PACKS—A feature of the week has 

been the bringing out on the part of the 

Cling Peach Advisory Board of figures 
h covering the 1948 cling peach pack, 
. along with figures on fruit cocktail, fruit 


a for salad, mixed fruits and_ spiced 
. peaches. Final audited figures will be 
available in December, but any differ- 
. ences should be nominal. The figure 
of covering fruit cocktail and fruits for 
e salad does not include any prepared from 
. remanufactured peaches. The 1948 packs, 
on on a No, 2%s case basis are: Cling 
on peaches, 14,864,521 cases; fruit cocktail, 
“ 9,903,177; fruits for salad, 962,724; 
E- mixed fruits, 73,758, and spiced peaches, 
139,122 
k- The regular peach pack was smaller 
ne than in either 1947 or 1946, but the packs 
aI of fruit cocktail and mixed fruits were 
ng larger. Mixed fruits showed a marked 
ret falling off from the packs of the two 
pad preceding years, and that of spiced 
wi peaches was also smaller. The tonnage 
‘ handled was smaller than in either 1946 
or 1947, amounting to 490,936 tons. The 
fruit ran to large size, maturing later 
than usual. 
ers APRICOTS AND SWEET CHER- 
ste RIES The Canners League of Califor- 
vit Ma has released a report showing stocks 
ne _ of canned apricots and sweet cherries on 
ato hand as of October 1, this including both 


tin and glass. Both have been reduced 

to No. 2%s ease basis. Total stocks of 

apricots on hand, sold an unsold, amount 

to 3,681,634 cases, of which 2,172,561 are 

unsold. Stocks of sweet cherries totaled 
8 : 12,700 cases, with 18,614 of these unsold. 
Unsold stocks of whole apricots, which 
were in quite heavy surplus for a time 
‘re now down to 405,529 cases of peeled 
and 496,086 cases of unpeeled. 
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ASPARAGUS — Figures showing 
stocks of canned asparagus on hand 
October 1 have been released by the Can- 
ners League of California. Total stocks, 
sold and unsold, on this date were 619,- 
863 cases, of which 134,667 were unsold. 
On March 1, 1948, when the new season 
commenced, total stocks on hand were 
174,132 cases, of which 59,375 were un- 
sold, and the pack for this year amounted 
to 1,983,201 cases. Sales from March 1 
to October 1, of this year, amounted to 
1,907,909 cases, and shipments totaled 
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1,537,470 cases, illustrating the splendid 
position of this item. 


TOMATOES—tThe California tomato 
pack is lagging far behind that of last 
year and there is little chance that the 
final output will even approximate that 
of 1947, which was a record year. The 
last figures available of the tonnage de- 
livered to canners showed 530,459 tons, 
compared with 1,100,000 tons at the cor- 
responding date in 1947. Last year there 
had been heavy rains before the middle of 


EQUIPMENT 
Seafoods 


INCREASES YIELD — CUTS COST 


ROBINS 
GOOSENECK 
CONVEYER 
Any size bucket, 
any type pulley, 
any length, 
sturdily built. 


ROBINS PADDLE OR 
BRUSH FINISHER 


All size screens. 
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October and the canning season was cut 
short in some districts. This year rains 
have been very light and tomato vines 
are drying up early, despite the fact that 
they came into bearing later than usual. 
Prices on canned tomatoes and products 
are largely unchanged, but it is becom- 
ing increasingly difficult to locate stocks 
at the minimum quotations. Fancy solid 
pack range in price from $2.40 to $2.85 
for No. 2%s and from $8.25 to $9.00 for 
No. 10s. Standards do not vary quite 
as much in price, No. 2%s being quoted 
from $1.80 to $1.85, and No. 10s from 
$6.50 to $6.75. Fancy juice is selling 
largely at $1.05 for No. 2s, $2.35 for 
46-oz., and $4.40 for No. 10s. 


PRUNES — From the Pacific North- 
west comes word of a light pack of Ital- 
ian, or fresh prunes, this season. It is 
estimated that but about 17,000 tons 
were handled by canners in Oregon and 


Washington, or about 6,000 tons less than . 


last year and more than 40,000 tons less 
than in 1946. It is expected that the light 
pack will permit the market to be well 
cleared before next fall. 


FISH — The canned fish market is 
searcely as bullish as it was a few 
months ago, with reductions on most 
items in the list. Salmon seems to be 
quite well stabilized again and sales of 
No. 1 tall Alaska Reds are reported at 
$27.00. This seems to be the top price, 
however. Pinks are selling in a limited 
way at $24.00, with chums at $21.00. 
California sardines are to be had at 
$9.50 for 1-lb. ovals in tomato sauce, but 
sales are being made at $10.00. Few fish 
have been canned of late, owing to the 
unwillingness of fishermen to accept the 
price offered by canners. Tuna canners 
are up in the air over demands of fish- 
ermen for an increase of $40 a ton in the 
price of fish. Present tuna prices, estab- 
lished last December are $340 a ton for 
yellowfin, $330 for blue fin and $320 for 
skipjack. 


GULF STATES MARKET 


Canners Get More Shrimp — The Packs — 

More Oysters Produced—Pack Shows Annual 

Increase—No Canning Yet—A Court Ruling 
On Shrimping. 


By “Bayou” 


Mobile, Ala., October 28, 1948. 


SHRIMP—Production of shrimp show- 
ed a decrease of 2,864 barrels the week 
ending October 15, 1948 over the previous 
week, but the canneries received 455 more 
barrels of shrimp, which hiked the pack 
that week over the previous week. 

Landings of shrimp for the week end- 
ing October 15, 1948 were as follows: 

Louisiana 6,644 barrels, including 
3,527 barrels for canning; Mississippi 


1,061 barrels, including 823 barrels for 
canning; Alabama 262 barrels, includ- 
ing 39 barrels for canning; Texas 1,654 
barrels and Florida (Gulf area) 586 bar- 
rels. 

The freight car load shipments of 
frozen shrimp dropped about 40 per cent 
during the week ending October 15, 1948 
and seven cars shipped all moved from 
Texas as follows: one car to Illinois, one 
to Massachusetts, one to New York, one 
to Missouri, one to Ohio and two to 
Texas. 

Twelve cars were shipped from Texas 
and Louisiana the previous week. 

Stock of frozen shrimp in cold storage 
is increasing right along and report by 
all Market News offices the week ending 
October 15, 1948 showed that total hold- 
ings of frozen shrimp increased 399,700 
pounds and were approximately 1,459,- 
310 pounds more than four weeks ago. 
Total holdings were approximately 722,- 
090 pounds less than one year ago. 

The 27 canneries in Louisiana, Ala- 
bama and Mississippi reported that 15,- 
530 standard cases of shrimp were can- 
ned during the week ending October 16, 
1948, which brought the pack for the 
season to 276,002 standard cases. 


THE PACKS—tThe shrimp pack for 
a calendar year basis from January 1 to 
December 31 for Gulf States and South 
Atlantic States were as follows: 

In 1947—335,998 cases in 1946—370,- 
554 cases; in 1945—150,457 cases and in 
1944—398,584 cases. 


OYSTERS—Production of oysters in- 
creased 1,539 barrels during the week 
ending October 15, 1948 and the landings 
were as follows: 


Louisiana 4,036 barrels; Alabama 677 
barrels and Florida (Gulf area) 1,662. 


The oyster pack in Gulf States and 
South Atlantic States for the year 1947 
was 226,081 cases, for 1946 was 187,830 
cases, for 1945 was 158,556 and for 1944 
was 196,399 cases. 


No oysters are being canned yet and 
none will be canned until the latter part 
of December or first part of January 
when the weather is cold and oysters fat. 


MOBILE JUDGE RULES ON 
SHRIMPING AREA VIOLATION—In- 
ferior Court Judge Tisdale J. Touart 
ruled on October 23, 1948 that the State 
Department of Conservation had _ the 
right to restrict shrimping areas other 
than those set out in the State Code. 

Vincent F. Kilborn, attorney for the 
fishermen, argued that, according to the 
State Code, a board was set up to ap- 
prove or disapprove any regulation made 
by the director. He cited a Supreme 
Court ruling that stated: ‘Legislature 
may empower a board to make reason- 
able regulations necessary to administer 
and enforce the law adopted by it but 
prohibited it from making a regulation 
which alters, extends or limits the statute 
keing administered.” 
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Judge Touart ruled that the Legisla- 
ture had given the director power to ex- 
tend the areas restricted to commercial 
shrimping beyond those set out by that 
body. The southern boundary of such re- 
stricted area in Mobile Bay set by Legis- 
lature is from Arlington Pier to Daphne. 

Recently the Department of Conserva- 
tion enlarged the area and moved the 
southern boundary of the restricted area 
to a line from Dog River to Daphne. The 
order was later rescinded and the legisla- 
tive-fixed line is now used as a boundary 
for the restricted area for commercial 
shrimping. 

Eight commercial shrimpers were 
freed of charges accusing them of trawl- 
ing in restricted waters because conser- 
vation officers testified they could not 
identify each of the fishermen. 


The officers testified they flew over the 
shrimping fleet in restricted waters on 
September 380 and took the name and 
number of each boat. 


Conservation Officer Sidney Landry 
said that one week later he and his assis- 
tants visited the boats seen in the re- 
stricted area. The boats were tied up at 
Bayou la Batre, he said. 

At the time of the visit, each of the 
men charged with shrimping in restricted 
waters admitted they were on the boats 
in that area, but denied shrimping, 
Landry said. 

Judge Touart dismissed the charges, 
saying, “we can not convict on suspicion. 
Evidence is necessary. An airplane is 
no way to patrol the bay if the weather 
is too rough to land. It is good for spot- 
ting and observation but a boat is neces- 
sary for obtaining evidence.” 


DR. SWARTZ JOINS QM STAFF 


Dr. Keith T. Swartz, research special- 
ist on canned foods, has joined the staff 
of the Animal Products Branch of the 
Quartermaster Food and Container In- 
stitute for the Armed Forces, Chicago, 
where he will be engaged in develop- 
mental work on canned meat items for 
use by the Armed Forces. His major 
efforts will be devoted to developing new 
items and improving the quality and ac- 
ceptability of the products currently in 
the rations. This work is part of the 
food research and development program 
conducted by the Branch. 

For 15 years prior to joining the Food 
and Container Institute Dr. Swartz was 
employed by the Research Department of 
the Continental Can Company, Chicago, 
conducting and directing research on 
problems connected with food canning. 
During World War II he cooperated with 
the Armed Forces feeding program by 
performing developmental work on can- 
ned items for the C Ration. He is a mem- 
ber of the American Chemical Society, the 
Institute of Food Technologists, and 
Sigma Xi, an honorary professional fra- 
ternity. 
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FISHERY NOTES 


DEVELOPMENT OF MEXICAN 
FISHERY RESOURCES 


To provide an inexpensive source of 
valuable animal protein in the diet of its 
low-income group, Mexico is_ stocking 
reservoirs, hydroelectric dams, and ir- 
rigation impoundments with fresh-water 
fish, and is developing a program of rural 
fishponds, according to the report of the 
U. S. Fishery Mission to Mexico to the 
Director of the Fish and Wildlife Service 
on September 30. 


A farm-pond program is one of the 
many projects undertaken by Mexico to 
develop its fishery resources, since the 
Service established the Mission in Mexico 
City in June 1941. 


Lack of natural lakes and suitabvie 
rivers, periodic rainy seasons, the absence 
of hatchery facilities, and the use of most 
of the streams in Mexico’s central pla- 
teau region for irrigation purposes have 
blocked the growth of the country’s 
fresh-water fisheries. 


Improved production and _ stocking 
techniques introduced by the U. S. Fish- 
ery Mission have also heavily increased 
the stocking of trout in inland Mexico’s 
colder waters, 


Marine fishery research is receiving 
attention too. A marine fishery labora- 
tory has been built at Guaymas. Investi- 
gations include tagging experiments on 
shrimp, and the collection of catch statis- 
tics and oceanic data on tides and tem- 
peratures taken on Mexico’s important 
fishing grounds. The investigations will 
show the extent of Mexico’s marine fish- 
ery resources, and will determine future 
expansion of the Mexican fishing indus- 
try. It is hoped that continuing investi- 
gations will be undertaken so that annual 
assessments of the stock of fish available 
to commercial fishermen can be made. 


There is great mutual interest in Mexi- 
co’s fishery resources between the United 
States and the Latin American republic. 
Many of the marine species common to 
the United States and to Mexico are 
migratory between the two countries. 


Major Mexican fisheries depend on the 
United States for a market (75 percent 
of the Mexican catch is either exported 
to the United States or is carried there 
in U. S. vessels). 


PROMOTION 


C. Warren Bacon, a sales executive of 
‘he Hawaiian Pineapple Co., Ltd., has 
heen made assistant sales manager of the 
company, whose sales office is maintained 
‘t San Francisco, Calif. Announcement 
0 this effect has been made by newly- 
— sales manager, E. B. Wood- 
vorth. 
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CANNED FOODS STILL BEST BUY 


If Mrs. Housewife would translate the 
Federal government’s price indexes into 
dollars and cents, she would discover 
that of all the foods she buys for the 
family table, canned fruits and vege- 
tables are least expensive in relation to 
prewar prices. 


The National Canners Association, in 
commenting on the most recent release 
of official Bureau of Labor Statistics 
“cost of living” price indexes, pointed out 
that the index for canned fruits and 
vegetables not only is lowest of all foods, 
but also is 15 percent lower than the 
index for cost-of-living items in general 
—including foods, clothing, shelter, etc. 


The Bureau of Labor Statistics re- 
ports that as of September 15, the date 
covered by its most recent report, the 
cost of living had risen to 174.5 percent 
of the prewar base period 1935-39. In 
the same report the retail prices of all 
foods were shown to be 215.2 percent. 
Canned fruit and vegetables prices, at 
only 159 percent of prewar, were shown 
to be Mrs. Housewife’s best buy. 


The wide range in food products, with 
fresh meat, poultry and fish at the top 
and canned fruits and vegetables on the 
bottom, is shown in the following BLS 
price indexes for September: 


Fresh meat, poultry and fish............ 265.3 
Dried fruits and vegetables................ 249.1 
226.6 
Fresh fruits and vegetables.............. 199.6 
Cereal and bakery products.............. 170.7 
Canned fruits and vegetables............ 159.0 
FIRE 


A fire said to have started in the cafe- 
teria of the California Packing Corpora- 
tion at its fish packing plant at Mon- 
terey, Calif., spread to an adjoining 
building of the Carmel Canning Com- 
pany. Before it could be extinguished, 
damage estimated at $75,000 had been 
done, 


TOUGH 
FLEXIBLE 
ECONOMICAL 


FLEXIBLE STEEL CONVEYOR BELTING 


From bin to shipper, La Porte Flexible Steel Conveyor Belting carries 


the load with efficiency - economy - and ease. 


Its resiliant steel 


mesh construction withstands the impact of load . . . maintains a 
perfectly flat surface without stretching, weaving, slipping or jump- 
ing ...and allows free circulation of air and liquids around pro- 


ducts in process. 


It requires no special dressings and is not affect- 


ed by moisture or extreme temperatures. 


Write your Supplier TODAY for La Porte Conveyor Belting. 
any length , almost any width. 


PORTE MAT & MFG. CO. 


OX 124 


It is available in 


LA PORTE, INDIANA 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 
specified.) 


VEGETABLES 


BEANS, STRINGLESS, GREEN 
MARYLAND 
Fey., Fr. Sliced, No. 1.60 
8.00 
Ex. Std., Fr. Sliced, No. 2..1.30-1.40 
Ex. Std., Cut, No. 1 


No. 2 
No. 10 .... . 
Ex. Std., Cut Wax, No. » Ee 1.35 
6.50 
N. Y. Fey., Cut gr., 3 sv.....2.00-2.05 
4 sv. 1.90 
Ex. Std., 3 sv. 1.65 
Std., 6 sv. 1.35 
MIDWEST 
No. 2, Fey., Cut, 3 sv. ........2.00-2.10 
10.25-10.75 
No. 2, Ex. Std., Cut, 4 sv...1.50-1.60 
No. 10 7.50-8.00 
No. 10 6.50-7.00 
No. 2, Fey., Whole, 3 sv.....2.35-2.50 
11.75-12.00 
No. 2, Fey., Whole, 4 Sv. ........00. 2.00 
No. 10 10.00 
Texas, Fey., Cut, 1, 2, 3 Sv.........1.75 
No. 10 7.00 
No. 10 6.00 
BEETS 


Md., Fey., 
No. 10 .... 
Pa., Fey., 
No: 16 .. 
Mid-west, 


Whole, No. 2, 7/0 .... aren 
CARROTS 
No. 10 5.50 
No. 10 5.75 
No. 10 5.75 
No. 10 5.00-5.25 
CORN 
MIDWEST 
Fey., W. K., Gold., No. 2....1.65-1.75 
No. 303 1.60 
No. 1 2521.30 
No. 10 -9.00-9.25 
1.45 
Std., No. 2 1.35-1.40 
Fey., C. S. Gold., No. 2........1.55-1.65 
No. 10 8.50-9.00 
No. 10 8.25 
Std., No. 2 1.30 
No. 10 7.75 
EAst 
No. 10 9.50 
Ex. Std., W.K. Golden, 
No. 2 1.50-1.60 
No. 10 8.50-9.00 
1.35 
No. 10 8.25 
Fey., Shoepeg, W.K 1.75 
Ex, Std., Shoepeg, No. 2......1.60-1.65 
Fey., C.S. Golden, No. 2.............. 1.60 
1.50 
No. 10 8.50 
No. 303 1.35-1.40 
No. 10 8.00 
Std., No. 2 1.30 
No. 10 7.50 
20 


CORN—Continued 
Ex. Std., C.S. Wh. 

No. 2 1.45-1.55 
Std., C. S. White, No. 2....1.35-1.424 
N. Y. Fey., C.S. Gold., No. 1......1.15 

No. 2 1.75 

PEAS 
MARYLAND, ALASKAS 

No. 10 
No. 10, Fey., 8 sv. ...... 

No. 10, Ex. Std., 2 sv. 8. 
Wo. 2, Hix. Btd., GW. 1.35 

No. 10, 7.50 

No. 10 6.50-6.75 
No. 2, Ex. Std., Ungraded ......... 1.20 


No. 10, Std., 3 sv.... 


1.15-1.20 


No. 2 Std., 4 sv. ..... 
Std., Ungraded, No. 
Pa., No. 10, Ex. Std., 3 av....... —— 
MARYLAND, SWEETS 
Ex. Std., No. 10, 4 sv.. 25 
Ex. Std., No. 10, 5 sv........... 6.75 
Fey., Ungraded, No. 303. seanassenicti 1.25 
1.45-1.50 
No. 10 7.50 
Ex. Std., Ungraded, No. 308......1.10 
No. 2 1 10-1.20 
No. 10 6.50 
Std., Ungraded, No. 2 ........ 1.00-1.05 
No. 1lv 
New York, SWEETS 
3 sv. 1.90 
No. 10 9.75 
4 sv 1.80 
No. 10 9.00 
5 sv. 1.50-1.60 
No. 10 8.50 
Ungraded 1.55-1.65 
No. 10 7.50-7.75 
1.50 
MipWEsT, SWEETS 
No. 2, Fey., 1 sv. 
No. 2, Ex. Std., 
No. 2, Ex. Std., SV. .. 
No. 1.10 
ALASKAS 
No. 2, Fey., 2 sv 2.35-2.40 
11.25-11.75 
No. 10 8.75-9.00 
No, 2, Ex. Std., 2 sv. 2.00-2.10 


No. 2, Ex. 3 45 
No. 10, Ex. 3 noon 
No. 2, Ex. Std., 4 sv. ... 

No. 10, Ex. Std., 4 sv.. 
No. 2, Std., 2 sv. ..... 
No. 2, Std., 3 sv. .... 
No. 10, Std., 3 sv. ... 


N. W., SWEETS 
No. 2, Pey., 2,102.15 
POTATOES, Sweet, F.O.B. Baro. 
Fey., Syrupack, No. 21, 1.80 
No 10 6.50 
No. 3, Vac. 1.65 
PUMPKIN 
Eastern, Fey., No. 1.05 
No. 10 4.50 
Indiana, Fey., No. 2 1.05 
No. 2% 1.25 
No. 10 4.50 


CANNED FOOD PRICES 


SAUERKRAUT 
Midwest, Fey., No. 2 1.10 
No. 2% 1.35-1.40 
No. 10 4.00-4.25 
4.20 
SPINACH 
No. 2% 1.75 
No. 10 6.50 
No. 2% 1.55 
No. 10 5.00 
TOMATOES 
Tri-States, Ex. Std., No. 1........ 1.05 
1.60 


No. 10 7.50 
Midwest, Std., No. 2 ............ 1.35-1.40 
No. 2% 1.90-1.95 
No. 10 7.00-7.25 
No. 2.25-2.30 
No. 10 7.50 
No. 2% 2.75-2.85 
No. 10 8.00 
Calif., S.P., Fey., No. 1...... 1.55-1.60 
No. 2 1.95-2.00 
No. 10 .8.25-9.00 
No, 2 1.45-1.50 
1.80-1.85 
..6.50-6.75 
No. 10 6.50-6.75 
No. 2 1.30 
No. 10 6.25 
TOMATO PUREE 
Md., No. 1, Spec. Grav. 1.045.... .85 

No. 10 6.50 
Midwest, Fey., No. 1............ -80- .85 

No. 2 1.50 

No. 10 —- 

TOMATO CATSUP 
1.15 

14 oz. 1.50 
No. 10, Fey. 10.00 
Ind., No. 10 11.25 
14 0oz., Fey., 1.90 
Calif., 14 oz. 1.85 

No. 10 11.00 

TURNIP GREENS 
1.00 
No. 2% 1.40 
No. 10 5.00 
FRUITS 
APPLE SAUCE 
Virginia, 

No. 2 1.15-1.25 
Midwest, No. 2- 

APRICOTS 
Halves, Fey., No. 2%4.......... 2.75-2.85 

No. 10 9.00 
Choice, No. 2% 2.4214-2.52% 

No. 10 8.00 
No. 10, Water 5.50 

BLUEBERRIES 
Maine, No. 2, Water............ 3.00-3.25 
No. 10 14.25 
CHERRIES 

No. 2, Heavy 

No. 10 

No. 2 — 

No. 2% 

No. 10 — 

No. 10 — 


THE CANNINC TRADE 


FRUIT COCKTAIL 


NO. 2 2.30-2.45 
No. 2% 3.85-3.95 
No. 10 13.50 

PEACHES 

Calif. Y.C., Fey., No. 2%....2.75-2.85 

Chotce, No. 2.60-2.70 

Std., No. 2% 2.35-2.45 

Fey., No. 10 9.00 

Choice, No. 10 8.50 

S.P. Pie, No. 10 5.25 

PEARS 

Calif. Bartlett, Fey., 

No. 2% 4.25 
Fey.. No. 10 14.75 
Choice, No. 10 ....... 

No. 1 T 2.70 

Cholee, No. B96 
No. 1 T 

No. 1 T 

PINEAPPLE 
Haw., Sl., Fey., No. 3.25 
Choice, No. 2% i 
JUICES 
APPLE 

Quart Bot. 1.50 
CITRUS, BLENDED 

1.70-1.75 
No. 10, Fla. 3.40 

46 oz. 

GRAPEFRUIT 

No. 2, Fla. 724% 
Texas Out 

46 oz., Fla. 1.65 
Texas 1.50-1.55 

ORANGE 
6 oz., Fla. 40 
1.90-2.10 

rINEAPPLE 

46 oz. 3.25 

TOMATO 

46 oz. 
No. 10 

1,10 
46 oz 2.35 
No. 10 4.00 

Midwest, Fey., No. 2............1.05-1.10 
46 oz. 2.10-2.15 
No. 10 4.50-5.00 

46 oz. 2.35 
No. 10 4.40 

FISH 
OYSTERS 

Gulf, 436 OZ. 3.75-4.00 

4.75-5.00 


Alaska, Red, No. 1 T as 
Pink, No. 1 T 
1's, Flat 
.20.00-21.00 
11.50-12.00 


SARDINES—PeEr Case 


Calif., Ovals, 48/1 Ib., 
Tomato Sauce 9.50-10.00 
Maine, % Oil keyless.................. 8.50 
SHRIMP, 
Medium 4.50 
Large .... 4.75 
Jumbos 5.00 
TUNA—PEr CASE 
48/14’s, Light Meat.......... 16.25-16.75 
Albacore, Fey., White, 
©0.50-22.00 


1943 


November 1, 


1.05 
..5.00 
4 1.30 
1.5.50 
595.75 
-1.50 
-8.00 
..1.20 
-7.25 
1.85 
-1.20 SALMON (per case) 
6.50 


Size 6x9, 380 Pages Beautifully Bound 


A COMPLETE COURSE IN CANNING 


Seventh Edition, revised 1946 
The Industry’s Cook Book for over 40 years 


FOR MANAGERS, 
SUPERINTENDENTS, 
BROKERS 
AND BUYERS 


Stamped in Gold 


All the newest times and temperatures : : : 
All the newest and latest products : ..:. 


Fruits Vegetables Meats Milk 
Soups e Preserves « Pickles « Condiments 
Juices e Butters e Dry Packs (soaked) 
Deg Foods and Specialties in minute detail, 
with full instructions from the growing through 
to the warehouse. 


“IL would not take $1,000.00 for my 
copy if | could not get another.” 
—a famous processor 


Used by Food Processors to check times; 
temperatures and RIGHT procedure . ao 
by Distributors to KNOW canned foods .. . 
by Home Economists to TEACH the subject of 
food preservation. 


For sale by all supply houses and dealers 
. . . ordirect. Price $10. postpaid. 


Published and Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 


BALTIMORE 2, 


20 South Gay Street, 


MARYLAND 


‘HE CANNING TRADE 
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380 pages of proven pro- 
cedure and formulae for 


everything ‘‘Canable”. 
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THE CANNER AND THE WAGE 
AND HOUR LAW 
(Continued from page 8) 


time to time. Therefore, I’d like to point 
out that under various hazardous occu- 
pations orders, no worker under 18 may 
be employed as a driver or helper on a 
motor vehicle; or in occupations involv- 
ing the operation of power-driven wood- 
working machines—which may be used 
in the making of boxes or crates, for 
example; or in occupations involving the 
operation of power-driven hoisting appa- 
ratus, such as elevators, cranes, derricks, 
hoists or high-lift trucks, 


Of course, it is evident that in order to 
avoid violating these child-labor provi- 
sions an employer must have accurate 
information as to the ages of the minors 
who work for him. And you all realize 
that youngsters do not always make reli- 
able statements about their age. 


What then is your best protection 
against hiring under-age minors? You 
should have on file an age certificate for 
all employees under 18 and for those 
workers who claim to be 18 or 19 and 
who are employed in hazardous occupa- 
tions. 

An age certificate is a statement of a 
minor’s age, issued in virtually all States 
by State and local officials. It is accepted 
as proof of age under the child-labor pro- 
visions of the Wage and Hour Law and 
the Walsh-Healey Public Contracts Act, 
as well as under the provisions of State 
laws. If the child-labor standards set 
by the Wage and Hour Law and by your 
State law differ, the higher standards 
are to be observed. 


COURT UPHOLDS 7 (c) 
EXEMPTION 


The U. S. Supreme Court last week 
refused to review the decision by the 
United States Court of Appeals for the 
Ninth Circuit in the case of McComb v. 
Hunt Foods, Inc., involving the “first 
processing” exemption in Section 7(c) 
of the Fair Labor Standards Act. This 
action, unless it is later changed by the 
Supreme Court, makes final the Court 
of Appeals’ decision in this case that the 
making of apple pomace constitutes “first 
processing” within the meaning of the 
Section 7(c) exemption. 

The Wage and Hour Administrator in 
this case alleged that the converting of 
apple peelings and cores and small whole 
apples into dried apple pomace was not 
“first processing” within the Section 
7(c) exemption, and sought an injunc- 
tion to require the defendant to pay over- 
time for such operations. The defendant 
contended that this processing of apples 
into pomace was exempt under Sections 
7(c) and 7(b) (3) of the Act. The 
United States District Court for the 
Northern District of California held that 
this operation fell within the “first proc- 
essing” exemption and refused to issue 
the injunction. The Court of Appeals for 
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CALENDAR OF EVENTS 


NOVEMBER 4-5, 1948—Fall Meeting, 
Ozark Canners Association, Colonial 
Hotel, Springfield, Mo. 


NOVEMBER 4-6, 1948—35th Annual 
Convention, Association of Pacific Fish- 
eries, Empress Hotel, Victoria, B. C., 
Canada. 


NOVEMBER 8-9, 1948—Annual Con- 
vention, Wisconsin Canners Association, 
Schroeder Hotel, Milwaukee, Wisconsin. 


NOVEMBER 10, 1948—Fall Meeting, 
Association of Canners State & Regional 
Secretaries, Palmer House, Chicago, IIl. 


NOVEMBER 10-12, 1948—Fall Meet- 
ing, Board of Directors and Administra- 
tive Council, National Canners Associa- 
tion, Palmer House, Chicago, Ill . 


NOVEMBER 15-16, 1948—Fall Meet- 
ing, Illinois Canners Association, Chi- 
cago, II. 


NOVEMBER 18-19, 1948—Fall Con- 
vention, Indiana Canners Association, 
Claypool Hotel, Indianapolis, Ind. 


NOVEMBER 22-23, 1948—Fall Meet- 
ing, Tri-State Packers Association, 
Traymore Hotel, Atlantic City, N. J. 


NOVEMBER 22-23, 1948 — Annual 
Convention, Iowa-Nebraska Canners 
Association, Hotel Savery, Des Moines, 
Iowa. 


NOVEMBER 30-DECEMBER 1, 1948 
—34th Annual Convention, Pennsylvania 
Canners Association, Penn-Harris Hotel, 
Harrisburg, Pa. 


DECEMBER 2-3, 1948—Annual Meet- 
ing, Georgia Canners Association, Hotel 
DeSoto, Savannah, Ge. 


DECEMBER 6-7, 1948—Annual Meet- 
ing, Canned Foods Association of On- 
tario, General Brock Hotel, Niagara 
Falls Ont., Canada. 


the Ninth Circuit upheld the District 
Court, adopting several of the arguments 
cited in the brief filed by the National 
Canners Association as amicus curiae. 
The Administrator then asked the Su- 
preme Court to review the case, and the 
Supreme Court’s refusal to hear the case, 
unless it reverses its decision, means that 
the decision by the Court of Appeals 
becomes final. 


The United States Court of Appeals for 
the Third Circuit held last spring in the 
case of McComb v. C. H. Musselman Co. 
that the drying of apple pomace con- 
stitutes “first processing” under the Sec- 
tion 7(c) exemptions of the Act. That 
decision affirmed an opinion handed down 
in the fall of 1947 in which the National 
Canners Association filed a brief amicus 
curiae. 


THE CANNING TRADE 


DECEMBER 6, 1948—Annual Meet- 
ing, Maine Canners Association, Fal- 
mouth Hotel, Portland, Maine. 


DECEMBER 8-10, 1948 — Annual 
Meeting, Northwest Frozen Foods Asso- 
ciation, Olympic Hotel, Seattle, Wash. 


DECEMBER 9-10, 1948 — Annual 
Meeting Michigan Canners Association, 
Pantlind Hotel, Grand Rapids, Mich. 


DECEMBER 9-10, 1948—68rd Annual 
Meeting, Association of New York State 


Canners, Inc., Hotel Statler, Buffalo, 

DECEMBER 14-15, 1948 — Annual 
Meeting, Ohio Canners_ Association, 


Deshler-Wallick Hotel, Columbus, Ohio. 


DECEMBER 16, 1948—Annual Meet- 
ing, Minnesota Canners Association, 
Hotel Radisson, Minneapolis, Minn. 


JANUARY 5-7, 1949— Annual Can- 
nery Field Men’s Conference, Michigan 
State College, East Lansing, Mich. 


JANUARY 6-7, 1949—Annual Meet- 
ing, Northwest Canners Association, 
Olympic Hotel, Seattle, Wash. 


JANUARY 10-14, 1949—3rd National 
Materials Handling Show, Material Han- 
dling Institute, Convention Hall, Phila- 
delphia, Pa. 


JANUARY 11-14, 1949—Annual Meet 
ing, National-American Wholesale Gro- 
cers Association, Atlantic City, N. J. 


JANUARY 14-19, 1949—Canning Ma- 
chinery & Supplies Exhibit, Convention 
Hall, Atlantic City, N. J 


JANUARY 14-20, 1949—Annual Meet- 
ing National Canners Association, At- 
lantic City, N. J. 


JANUARY 15, 1949—Annual Dinner- 
Dance, Canning Machinery & Supplies 
Association, Claridge Hotel, Atlantic 
City, N. J. 


JANUARY 16, 1949—Annual Dinner, 
7:00 P. M., Old Guard Society, Claridge 
Hotel, Atlantic City, N. J. 


JANUARY 17, 1949— Annual Ban- 
quet, 7:00 P. M., Young Guard Society, 
Hotel Traymore, Atlantic City, N. J. 


JANUARY 17, 1949— Annual Meet- 
ing, Canning Machinery & Supplies 
Association, Convention Hall, Atlantic 
City, N. J. 


JANUARY 18, 1949—Fred Waring 
Show, 8:45 P. M., Canning Machinery & 
Supplies Association, Ballroom, Conven- 
tion Hall, Atlantic City, N. J. 


FEBRUARY 9-11, 1949—41st Annual 
Convention, Ozark Canners Association, 
Colonial Hotel, Springfield, Mo. 
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There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or need 
help, or a job. Whatever your needs, you will get good results 
from an Ad. on this “Wanted and For Sale” page. The rates, 
per insertion—Straight reading, no display—one to three times 
per line 40c, four or more times per line 30c, minimum charge 
per Ad. $1.00. Count eight average words to the line, count 
initials, numbers, etc., as words. Short line counts as a full 
line. Use a box number instead of your name if you like. Forms 
close Wednesday noon. The Canning Trade, 20 S. Gay St., 
Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


FOR SALE—One 40 Horsepower Steammaster Boiler, water 
tube construction, completely automatic, new condition; Two 
Stainless Steel Steamjacketed Kettles, 150 gal. each, new condi- 
tion, complete with 2% in. outlets and valves, 100 lbs. working 
pressure. Whitten Bros. Co., P. O. Box 652, Paris, Tex. 


WANTED and FOR SALE 


DO YOU WANT TO BUY OR SELL? Contact us! Choice 
equipment for prompt shipment, Pfaudler Steam Peeling Table; 
Urschel Model “B” Dicer; BC Tomato Scalder 15 tons HR.; 
Ayars 7 pocket Universal Filler, Filler Machine 2 and 4 Piston 
Fillers; Fruit Sorting Table 40’ x 3’ and Washer; Standard 
Knapp Labeler adj. from 10’s down; two and three Basket Re- 
torts; FMC Juice Extractor SS. 5 H.P. 3 ph. Motor; new Stain- 
less Steel Tanks and Jacketed Kettles; Belt and Roller Convey- 
ors; Mixers, ete. Send for Bulletin A-21. The Machinery & 
Equipment Corp., 5833 W. Broadway, New York, N. Y. 


AT FIRST YOU CAN SUCCEED in getting good equipment 
immediately, reasonably. Stainless Kettles, Evaporators, Vac. 
Pans, Cookers, Stills, ete. Drum, Chamber, Spray Dryers for 
Dehydrating, Flaking and Freezing. Dicers, Slicers, Cutters, 
Choppers, Peelers; Homogenizers, Viscolizers; Washers, Blanch- 
ers, Canning Equipment. Filters, Filter Presses, Separators. 
Mixing Equipment for Solids, Liquids, Sifters, Screeners, Pulp- 

_ ers, Finishers. Packaging Equipment such as Fillers, Weighers, 
Cartoners, Labelers, Casers. Complete plants for sale. Send for 
‘ist of food equipment just out. First Machinery Corp., 157 
‘Ludson St., New York 13, N. Y. 


"OR SALE—Brand new 100 gal. Stainless Steel Steam- 
vketed Kettle; stainless inner and outer jackets, tested 90 p.s.i, 
oplete with stand, bronze valve, proved safety valve, ready 

immediate shipment. Also used 75-gal. Copper Steam- 
seted Kettle, $60.00. Also three new Groen 80 gal. Stainless- 
‘1 Kettles, $150 each. Immediate delivery. Adv. 48113, The 
nning Trade. 
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BARLIANT AND COMPANY have available for immediate shipment the country's 
largest selection of surplus used, rebuilt, or NEW machinery and equipment, such 
as Retorts, Fillers, Exhausters, Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging equipment as well as Motors, Pumps, Boilers and Refrigeration 
equipment. Write for complete detailed listings. Below are a few representative 
offerings. We will be glad to place your name on our mailing list upon request. 
8078—ROTARY WASHER: New, never used, Food Machinery Co. Rotary 

Washer in original crate, Fig. 2505, Ser. MH 214 .....cccccccccccsseseeeseneee 
7327—CAN WASHER: New, F.M.C. 22%, Universal Fig. 2398 Ser. MH 

340, — with variable speed motor drive 1/6 HP motor, 


$ 385.00 


22 540.00 
6860—POT To & ONION GRADERS: (6) Boggs, belt driven, excl. cond. 45.00 
6e33—BEET GRADERS: Sprague-Sells, model No. 27, Ser. No. D. 7 497; 

Belt driven 150.00 
7933—VEGETABLE & POTATO PEELER: Hobart abrasive type, 1 peck 

per min. (30) Hobart motor, % HP, 1725 RPM, 3/60/110, overall 

height 44”, floor space 20” x 20”, im COME. 100.00 
7689—APPLE PEELERS & CORER: (8) Pease, 2-head. All machine 

complete, no motors. 340.00 


6819—-RUTABAGA CUTTERS: (New) 2, made by Chas. Saueir & Son, 


Minneapolis, less motor, never used. Ea. 150.00 


BARLIANT AND COMPANY,  Brokers-Sales Agents 
7070 N. Clark;St. - Chicago 26, Ill. - Sheldrake 3313 


In Used, Rebuilt and New Packing House 
SPECIALISTS Machinery, Equipment and Supplies 


LABELER FOR SALE — World Special Semi-Automatic 
Labeler; will handle flat bottles or flasks, capacity 20-40 bpm, 
first-class condition. Adv. 48114, The Canning Trade. 


FOR SALE—1 New-Way Adjustable 1944 Model Labeler; 
1 New-Way 1946 Model 46 oz. Case Packer. Adv. 48116, The 
Canning Trade. 


FOR SALE—Equipment. Compressors: Par 5 hp methyl- 
chloride—$600; Frick 4 x 4, 7% hp ammonia—$700; York 3 x 3, 
5 hp—$600; Creamery Package 3 hp—$300. Fillers: Ertel 5- 
spout for wines, tonics, ete.—$300; U. S. 12-spout straight line 
—$300; Elgin 20-spout rotary—$500; two Creamery Package 
6-spout milk Fillers—$100 ea. Miscellaneous: Gedge-Gray 
combination Sifter and Mixer—$150; 20th Century Bottle 
Rinser, 8’ long for qts. and half-gals.—$300; two Milk Pasteur- 
izers: 1—200 gal. glass lined—$100; 1—Wright 100 gal. stain- 
less—$200; 300’ used 15” roller case Conveyor; Farrar & Trefts 
6 hp Boiler, ASME inspected, complete—$300. Miscellaneous 
other items, priced to sell. Charles S. Jacobowitz Co., 3080 
Main St., Buffalo 14, N. Y. Phone: Amherst 2100. 


FOR SALE—3 Model B Bean Snippers, $350.00 each; 1 #5 
Bean Pregrader, $250.00; 1 Robins Improved Automatic Bean 
Cutter, $250.00. Write: Box 1471, Jacksonville, Tex. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—Used Machinery in excellent condition; every- 
thing needed for processing Tomatoes; Catsup; Puree; Juices; 
Green Beans; Peas; Lima Beans; and Corn. Cook Room and 
Warehouse Equipment. Write at once for quotations on equip- 
ment interested in. W. T. Howeth, 1831 N. Cameron St., Har- 
risburg, Pa. 


FOR SALE—1 Standard-Knapp 1947 Model Adjustable Label- 
er; 1 Standard-Knapp 1947 Model 46 oz. Case Packer. Adv. 
48117, The Canning Trade. 


FOR SALE—New Stainless Kettles: One brand new Lee 100- 
gallon Stainless Steel Kettle, 90 p.s.i., stainless inner and outer 
jackets, complete with stand, safety valve, %5 jacketed; our price 
$400 crated f.o.b., never used; new price about $430; must be 
sold; subject to prior sale only. Adv. 48118, The Canning Trade. 
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WANTED—MACHINERY 

WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4898, The Canning Trade. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 

WANTED—Continuous Cooker for #10 cans. Could use old 
style Wonder Cooker. Lomax Canning Co., Lomax, III. 


WANTED—We are in immediate need of three 500 gallon 
Steam Jacketed Stainless Steel Kettles with Agitators; 1 Stain- 
less Steel M & S Filling Machine, 6 or 10 piston; 1 Automatic 
Boxer for No. 1 cans (211 x 400). Royal Brands Corp., 212 
Harrison Ave., Harrison, N. Y. 


WANTED—Caser for 202 x 312 cans, 2 tiers 4 x 6; also Caser 
for 211 x 414 cans, same arrangement. Kemp Bros. Packing 
Co., Inc., Frankfort, Ind. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes, Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
N.Y. 


FOR SALE—New Crop Concord Grape Juice pasteurized 5 
gal. cans 90c gal., clarified 95c gal.; Pasteurized Grape Pulp 
8%c gal.; Stemmed and Crushed Grapes Frozen, Bbls. or 
cans 7%c lb. Tenser & Phipps, Pittsburgh, Pa. 


WANTED—Non-seasonal product to pack in our modern fac- 
tory located on Eastern Shore of Maryland. Have private sid- 
ing and close to large metropolitan areas. Ship your raw prod- 
ucts in and we ship finished out. Work on narrow margin. Adv, 
48121, The Canning Trade. 


WANTED — FACTORIES 


WANTED—To buy small cannery, ready to operate, prefer- 
ably on Eastern Shore of Delaware, Maryland or Virginia. In- 
terested only in small volume plant. Give description, cash price 
and location. Adv. 48111, The Canning Trade. 


FOR SALE—FACTORIES 


HELP WANTED 


FOR SALE—Orlando, Fla., small Preserving Plant, com- 
pletely equipped for manufacturing guava jelly and orange mar- 
malade. Stock of 12,000 gallons guava juice, carload 12 oz. 
glass tumblers, caps, pectin, etc. Two story building, concrete 
floors; warehouse adjacent to processing plant. Contact by 
phone, telegraph or letter: Markham Owles, Inc., Orlando, Fla., 
Phone 6715. 


FOR SALE—Modern Pickle Plant in Southeastern Michigan. 
Fully equipped for salting, processing and finishing. Distribu- 
tion established by ten years. Living quarters attached. Adv. 
48108, The Canning Trade. 


FOR SALE—Small fruit and vegetable Canning Plant in 
South Georgia. Small town, beautiful climate, fine living condi- 
tions. Plenty of good labor and plenty of raw materials. 500 
to 600 cases per day capacity. This plant is strictly a going 
concern and has always made money. Is ready now to pack 
sweet potatoes. Priced, for quick sale, at $12,000.00, which is 
less than half of replacement cost. Other interests reason for 
selling. Write or phone: Ray Latson, Quitman, Ga., Phone: 
3261 or 5722. 


WANTED—Experienced Head Fieldman to work with man- 
ager of raw products department, Job involves direction of field 
staff on contract production of vegetables, mechanical harvest- 
ing operations, variety trials, grower relations. Farm _ back- 
ground. Agricultural College training desirable. The Larsen 
Co., Green Bay, Wis. 


SITUATIONS WANTED 


POSITION WANTED—As Superintendent or General Man- 
ager of canning plant. Experienced in the processing of toma- 
toes, corn, beans, beets, spinach and all dry products such as 
beans and blackeye peas. Desire to make a change at once. 
Adv. 48106, The Canning Trade. 


POSITION WANTED—Young man desires permanent posi- 
tion in food processing plant. Thoroughly experienced in peas, 
string beans, corn, tomatoes and beets. May be you have a man 
about to retire and would like an understudy or someone to do 
business the way you want it done. No trifler. Adv. 48115, The 
Canning Trade, 


terested in the canning industry. 


NATIONAL CANNERS ASSOCIATION, 


THE 1948 DIRECTORY OF CANNERS 


NOW READY! _ Enter your order for the 39th edition. Compiled by the National Canners Association, 
from Statistical Reports and such other reliable data. 


Carefully prepared and up-to-date; lists corrected by Canners themselves; verified by competent authorities. 
The various articles packed and other valuable information is given. Distributed free to members of the 
National Canners Association. Sold to all others at $2.00 per copy, postage prepaid. The book that is 
needed by all wholesale grocers, brokers, machinery and supplymen, salesmen, and practically everybody in- 


PERSONAL CHECKS ‘ACCEPTED 


Get your order in now. 


1739 H. Street, N. W., Washington 6, D. C. 
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4§ Hour Delivery 
CAN CASES 


V-3-S SAN P 108" Specifications 
V-3-C P-108 


COMMERCIAL CORRUGATED 


UNITED CONTAINER COMPANY 


56th and Lancaster Avenue 
PHILADELPHIA, PENNA. 


Phone: Greenwood 3-8000 


Use Your 
ALMANAC 


It contains the answer to most any 
question you want to know about 
the packs, acreage, yields, laws, 
regulations, labeling requirements, 
grades and Where To Buy your 
needs etc. Keep it Handy—you'll 
be surprised at its thoroughness. ” 


PRICE $2.00 
THE CANNING TRADE 
20 South Gay Street,  BALTIMORE-2, MARYLAND 


THE CANNING TRADE 


November 1, 1948 


SMILE AWHILE——— 


There is a saving grace in a sense of humor 
Contributions Welcomed 


He: “Since I met you darling, I can’t eat, I can’t 
sleep, I can’t drink.” 


She (coyly) : “Why not?” 
He: “I’m broke.” 


“That’s the guy I’m laying for,” said the hen as the 
farmer crossed the yard. 


Slow Waiter: “This coffee is imported from Brazil.” 


Tired Customer: “Well, whatta yuh know? It’s still 
warm.” 


- 


Warden: I’ve been in charge of this prison for 10 
years, and that calls for a celebration. What kind of a 
party would you boys suggest?” 


Prisoners: “Open house!” 


Dude: “Why do you ride while your wife walks?” 
Indian: “She no gottum horse.” 


“Are you the young man who cut a hole in the ice 
and rescued my son?” 

“Yes, I am.” 

“Well, where are his mittens?” 


Never give advice to a woman until she asks for it— 
by then, she will have made up her mind anyway. 


Nervous passenger, on maiden flight with nephew: 
“H-here, t-t-tell me when you’re going to loop-the-loop 
again.” 

Nephew: “I don’t always know.” 


The new elevator operator had not yet mastered the 
art of bringing the car to a gently, gliding stop. Once, 
after a rapid descent, she halted the elevator at the 
ground floor with a truly prodigious jerk, much to the 
embarrassment of her several passengers, one “ whom 
was a little old and of eighty. 

“Sorry, ma’am,” said the operator. 
sudden for you?” 

“Not at all, not at all!” said the little old lady. “TI al- 
ways wear my bloomers down around my ankles!” 


“Did I stop too 


25 


1 
Ap 
. 
) 

| 

fe 
\- 

t 

n 

fe 

aS 
e. 
in 
lo 
= 

4, 
= 
48 
3 
| 


~ FOR FLAVOR 


The great buy word for your label! 


FOR PACKING FANCIEST WHOLE-KERNEL 
AND CREMOGENIZED CORNS 


CORN CANNING EQUIPMENT 


SILKERS—ROD SHAKERS 


LOTATION WASHERS—CREMOGENIZERS 
TRIMMERS — 


f 


GALTIMORE, 


FOR CANNED. 
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WHERE TO BUY 


—the Machinery and Supplies you need and the leading houses 
that supply them. Consult the advertisements for details. 


BASKETS (Wood) Picking 
Jersey Package Co., Bridgeton, N. J. 
Planters Manufacturing Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. (. 
BOILER ROOM SUPPLIES 
L. A. Benson Co., Inc., Baltimore, Md. 


BOOKS, on canning, formulae, etc. 
The Canning Trade, Baltimore, Md. : 

BOXES, Corrugated or Solid Fibre 
Eastern Box Company, Baltimore, Md. 
Robert Gair Co., Inc., New York, N. Y. 
United Container Company, Philadelphia, Pa. 
David Weber Company, Philadelphia, Pa. 

CANNERY SUPPLIES 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corp., Hoopestown, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


CANNERS MACHINERY AND EQUIPMENT 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin-Chapman Co., Berlin, Wis. 
Burt Machine Co., Baltimore, Md. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corp., Hoopestown, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
LaPorte Mat and Mfg. Co., LaPorte, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Company, Westminster, Md. 


CANS 

American Can Company, New York City 

Continental Can Co., New York City 

Crown Can Company, Philadelphia, Pa. 

National Can Corp., Baltimore—New York City 
CLEANING MATERIALS, Methods, Service 

Oakite Products, Inc., New York, N. Y. 
INSECTICIDES AND FUNGICIDES 

Pittsburgh Plate Glass Company, Milwaukee, Wis. 
INSURANCE 

Canner’s Exchange, Lansing B. Warner, Inc., Chicago, III. 
LABELS 

Gamse Lithographing Co., Baltimore, Md. 

Muirson Label Co., San Jose, Cal.—Brooklyn, N. Y. 

Piedmont Label Co., Bedford, Va. 

Simpson & Doeller Co., Baltimore, Md. 

Stecher-Traung Lithograph Corp., Rochester, N. Y. 

United States Printing & Lithograph Co., Cincinnati, Ohio 
MANUFACTURING CHEMISTS 

Chas. Pfizer & Co., Inc., New York, ms % 


PASTE 
Clark Stek-o Corp., Rochester, N. Y. 

PEA HULLERS AND VINERS 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
frank Hamachek Machine Co., Kewaunee, Wis. 

SALT 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 
SEED 
Associated Seed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael Leonard Co., Chicago—Sioux City 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill. 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
SUGAR 
Corn Products Sales Co., New York City 


THE CANNING TRADE 
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(CREMOGENIZED) 
FOR PURITY / 
PATENTS PENDING 
Thane Company Westminster Md. 


Established 1880 
KREWAUNEE 


THE CANNING TRADE 


OUR VINERS ARE TAKING AN 
INCREASINGLY IMPORTANT 
PART IN THE PRODUCTION OF 
CANNED AND FROZEN PEAS 
AND LIMA BEANS. 


841 
in use in 1928 


1376 
in use in 1933 


in use in 1938 


2833 


in use in 1943 


4047 


in use in 1948 


USE—TO IMPROVE QUALITY, 
INCREASE PROFIT AND MEET 
COMPETITIVE CONDITIONS 


AMACH 


Green Pea Halling 
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SOME OF THE 
FOOD PROCESSORS 
WHO USE 
COOK: CHEX 


Because when 
This Spot 


TURNS 
GREEN 


it tells them their 
Food is fully cooked 
- and none overlooked 


Burnham & Morrill Co. 
California Packing Corp. 


College Inn 
Food Products Co. 


The Columbia Conserve Co. 
Concord Foods, Inc. 
Elkhorn Canning Co. 

D. E. Foote & Co. 

Gerber’s Baby Foods 


Gorton-Pew 
Fisheries Co., Ltd. 


Grocery Store Products Co. 
Hunt Foods, Inc. 

Illinois Canning Co. 
LaChoy Food Products 

S. E. Mighton Co. 

Matmor Canning Co. 
Nu-Trishus Products Corp. 
Riviera Packing Company 
Sun Harbor Packing Co. 
Sylmar Packing Co. 


More and more food 

rocessors are using 
Cook-Chex. These sim- 
ple retort tags tolerate 
nothing short of abso- 
lute certainty in telling if 
food is properly cooked, 
and that none has been 
missed in the cooking. 


Whit 


FREE 
DEMONSTRATION 


TAGS 


Cost of Cook-Chex cer- 
tainty is less than 1/50¢ 
a case. Prove their value 
in your own plant, with- 
out cost. Mail coupon 
today for free demon- 
stration samples and 
complete information. 


ASEPTIC-THERMO INDICATOR COMPANY 
Dept. 84 5000 West Jefferson Boulevard 


Los Angeles 16, California 


Please send me all facts on Cook-Chex. Also free demon- 
stration tags, tag holder, and directions. 


Official 


Concern 


Street & No 


Zone State 


— 
4 
| : 
e 
By Cla ists 
ee eee @ 
a 
. 


WOODRUFF the PEAS 


Which Insure a Better Pack in '49 


We strongly advise that you place your order for your 1949 seed requirements now, 
due to the uncertainty of the supply. Supplying packers with the right seed is a Wood- 
ruff specialty of long standing and your cooperation now will help us to continue to 
serve you. Placing a growing contract at this time is more important than ever, as, 
due to present prices, very little seed will be grown speculatively. 


The many varieties of Woodruff peas developed especially for packers are an out- 
standing example of how Woodruff insures both the quality and the quantity of your 
pack--a profitable partnership for you and your growers. 


Here are a few of the dependable Woodruff varieties we recommend to canners: 


Alaska, H. F. 30, 58 days Early Perfection, 68 days 
Alaska Wilt Resistant, 58-60 days Commando, 69 days 
Wisconsin Early Sweet, 58-60 days Miracle, 70 days 
Surprise, 58-61 days Perfection Wilt Resistant, 70-73 days 
Thomas Laxton, 58-62 days Perfected Wales, 72 days 
Cansweet, 60-62 days Alderman, 74-76 days 
Woodruff's Topper 65 days Profusion, 75-78 days 
Pride, 65 days Mammoth Green, 76-78 days 


SEED GROWERS 


MILFORD, CONN. @ BELLEROSE,L.1. @ TOLEDO @ ATLANTA @ SACRAMENTO @ DALLAS © MERCEDES, TEX. 


F. H. WoopRUFF & SONS 
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